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Messages from
the leaders

(GRI 102-14)

Positive impact for people
and the planet
Guy Rodriguez
President and CEO
of Nissan South America

We are currently living in a time of great global challenges of 
environmental and social origins.

In the environmental aspect, climate change represents 
important risks and requires robust actions, bringing together 
joint efforts by governments and the private sector. Reducing 
our impact and dependence on natural resources is at the 
heart of our strategy, which seeks the Symbiosis of People, 
Vehicles, and Nature.

For that reason, Nissan announced a commitment to 
achieving carbon neutrality by 2050 throughout the lifecycle 
of our products. To make this goal a reality, we are betting on 
the Electrifi cation Plan as our basis. The arrival of LEAF in 
the South American market, in 2019, is part of this strategy, 
as well as research in partnership with universities for the 
reuse of batteries and the feasibility of ethanol as a factor for 
generating electricity for vehicles.

In addition, we have also been working on the use 
of recycled raw materials and the reduction of 
emissions from products and processes.

In the social aspect, inequality remains the biggest 
challenge in the world.

Nissan is aligned with the United Nations 
Sustainable Development Goals, working to protect 
human rights throughout our supply chain, as well 
as promoting diversity, equity, and inclusion in our 
workforce. Our response to the Covid-19 pandemic 
in South America prioritized the protection of people 
– employees, partners, dealerships, and customers – 
and showed solidarity in actions to support the most 
vulnerable. Taking care of people is also in Nissan’s 
DNA.

Tackling global environmental and social challenges 
is an essential part of Nissan’s purpose and values. 
Our products and technologies have a signifi cant 
role to play in this regard, enriching people’s lives and 
moving society towards a cleaner, safer, and more 
inclusive world.
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Challenges and
consistency
Airton Cousseau
President of Nissan Mercosul and 
General Director of Nissan do Brasil
In 2020, we celebrated 20 years of Nissan’s 
presence in Brazil, a journey made by people 
committed to the main values   of the brand. The 
celebration took place amid an unprecedented 
health crisis. However, often the most 
challenging periods are those that reveal the 
best opportunities for growth with consistency 
and enrichment.

This is the certainty that inhabits us and that led us to believe 
in our goals despite the global pandemic, which made 
its appearance during another crisis, that of the Brazilian 
automotive market. The consequences of this scenario 
affected several aspects of our activity, also involving all our 
stakeholders.

Since the beginning of the Covid-19 pandemic, our priority 
has been people’s health, and we have taken the necessary 
steps to protect everyone – employees, their families, 
partners, and customers. We have implemented strict 
protocols at our plant in Resende and within dealerships 
throughout Brazil, and we have adopted employment 
protection measures.

The impact of the reduction in production and the exchange 
rate variation required effi ciency and joint work by our teams.

In this context, Nissan do Brasil maintained its excellence in 
the quality of customer service, acknowledged for the fourth 
consecutive year with the Nissan Global After-Sales Award.

We continue to bring even more innovation to the country and 
we are committed to combating climate change, developing 
a new culture of electrifi ed mobility in Brazil, which is more 
intelligent and less polluting. Currently, Nissan already has 
the zero-emission car that is the world icon among electric 
models, the Nissan LEAF, which has already surpassed the 
mark of more than 500 thousand units sold globally. Nissan 
LEAF has been sold in Brazil since July 2019 and is one of 
the 100%-electric vehicles with the largest fl eet circulating in 
the national market.

We have also invested equally in research that points out 
solutions that fi t perfectly into the country’s energy matrix. We are 
the fi rst company to develop and already test, including in Brazil, 
a prototype vehicle powered by a Solid Oxide Fuel Cell (SOFC), 
which generates electricity from the use of bioethanol. These 
technologies are part of Nissan’s response to climate change 
challenges and will allow us to achieve carbon neutrality.

In the environmental area, we highlight the achievement of the 
Zero Landfi ll target in November 2020. We also emphasize the 
growth in the volume of national parts suppliers, which reduces 
the environmental impact in the supply chain, also contributing to 
local development.

In addition to these topics, in this report, we share our actions 
and our strategy related to the 12 most relevant topics identifi ed 
in our materiality matrix, which cover the environmental, social, 
and governance dimensions of our organization. The focus of our 
report is people – our employees, customers, society, and future 
generations.

Therefore, we thank and transparently repay the trust given to us 
by our stakeholders.
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About this report
(GRI 102-1, 102-50, 102-52, 102-54)

Based on Nissan’s global purpose, “Boosting 
innovation to enrich people’s lives”, we seek 
to generate long-term value and contribute to 
the solution of important current challenges 
and the development of the society, proposing 
a cleaner, safer, and more sustainable 
mobility. Turning  20 years old, we renew this 
commitment with the publication of Nissan 
do Brasil’s fourth Sustainability Report for the 
2019-2020 biennium, prepared accordingly 
to the GRI standards: an essential option that 
ensures transparency around the management 
of our environmental, social, and governance 
impacts.

Along with a presentation of our organization 
and Nissan do Brasil’s environmental 
management, the 12 material topics comprise 
four sections of this report, which address 
four major stakeholder groups: our employees, 
customers, society, and future generations.

Materiality
(GRI 102-42, 102-43)

At the end of 2018, we reviewed the company’s 
material topics. The process had the support 
of an external consultancy and involved 
consultations of the organization’s documents 
and sector and sustainability studies, in addition 
to 12 interviews with Nissan leaders in Brazil 
and South America as well as two external 
interviews. The selection of stakeholders for 
the consultation process was based on their 
proximity and importance to the organization. 
After identifying previous sustainability themes 
based on the fi rst consultations, the next step, 
prioritizing the topics, involved panels with 
internal audiences (São Paulo, Resende, and Rio 
de Janeiro), and a panel with external audiences 
in Resende, which involved the representatives 
of several interested parties, such as suppliers, 
public authorities, associations, and third 
sector organizations. Additionally, an online 
questionnaire was made available to priority 
audiences, totaling 97 complete responses (see 
the participation of each audience in the graph).

Sharing value
with people

Employees

Third sector 
organizations

Customers

Suppliers and
Dealerships

Government

Associations
of the industry
and partners

NGOs and non-profi t 
associations
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Topic The Section in
the Report Suppliers Logistics Factory and offi ce Dealerships Use and

post-consumption
Waste management: reduce, reuse, recycle Future generations Contributes Causes and contributes Contributes

Product eco-efficiency Future generations Contributes Causes Contributes Contributes

Innovation and Technology Customers Contributes Causes and contributes Contributes

Ethics and prevention of corruption and fraud Society Contributes Causes and contributes Contributes Contributes

Emissions management Future generations Contributes Contributes Causes Contributes

Customer satisfaction Customers Contributes Causes and contributes Contributes Contributes

Supplier management Society Contributes Contributes Causes Contributes

Diversity and inclusion Employees Causes and contributes Contributes Contributes

Attracting and retaining talents Employees Causes

Intell igent urban mobil ity Society Contributes

Product safety, quality,  and compliance Customers Contributes Causes and contributes Contributes Contributes

Social and environmental responsibi l i ty
in the communities Society Causes and contributes Contributes

Topics are listed in the order of prioritization of the Materiality Matrix.

Material topics:
(GRI 102-44, 102-46, 102-47, 103-1)

The 12 material topics resulting 
from this process were validated by 
the presidency of Nissan do Brasil 
and by the Regional Sustainability 
Board and have been the basis of the 
company’s sustainability management 
and reporting since 2018. From the 
consultations carried out, we have 

identifi ed where the impacts related to 
each material topic may occur along the 
value chain. Additionally, we sought to 
understand the company’s relationship 
with these impacts, whether the 
company causes the impacts through its 
operations (‘causes’) or if it is indirectly 
involved with the impacts through its 
business relationships (‘contributes ‘).

Our contribution to the 
Sustainable Development Goals
The SDGs are a worldwide call by the United Nations 
to mobilize governments, civil society, and the private 
sector to eradicate poverty, protect the planet, and 
ensure that all people live in peace and prosperity. 
Companies have an essential role to play in this 
context and the automobile industry in particular faces 
the challenge of creating value for society by ensuring 
safe and sustainable mobility for all.
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Priority in health protection
Nissan South America’s leadership began 
to monitor the possible impacts of Covid-19 
since its emergence in China at the end 
of 2019. With the arrival of the virus in the 
region, a Crisis Committee was created 
with the participation of the top leadership 
and it implemented immediate prevention 
measures, determining the suspension of 
factory activities and home offi ce work for 
administrative functions. Improvements were 
implemented in the company’s teleworking 
process, in addition to the implementation of 
a contingency plan with an exclusive decision-
making committee.

Return to production
In June 2020, once the Resende facilities 
were prepared to safely host activities, we 
decided to return to work at the plant only 
for activities whose face-to-face execution is 
essential for production. The main protective 
measures implemented included:

• Distribution of alcohol gel, mask kit, and thermometer 
for on-site workers;

• Cleaning with sodium hypochlorite on the plant’s 
premises;

• Safe distance of 1.5 meters, with the marking of 
workstations, signaling the spacing in the line in the 
cafeteria and partitions in the meal tables;

• Marking and signage for distance and 
reinforcement in the cleaning of areas for 
collective use - changing rooms, restrooms, stairs, 
passageways, door handles, windows, ATMs, etc. – and 
control of the fl ow of people to avoid agglomerations;

• Daily cleaning of seats in public transport vehicles 
and provision of 70%-alcohol gel to passengers and 
drivers;

• Sanitary barriers with sodium hypochlorite to 
sanitize shoes at the entrances; 

• Measuring the temperature when entering the 
workplace;

Our action in the face
of the health crisis
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A teamwork
Among the actions implemented, some were 
developed by the factory’s internal team, taking into 
account their professional experiences and knowledge 
of the operation of a vehicle production line. Examples 
of this are the face shields for employees in the Health 
area, manufactured using Nissan 3D printers, and the 
sanitary barrier installed at the entrance to the plant, 
designed and built by the Kaizen and the Occupational 
Safety team, with recyclable materials that would 
originally be discarded. In addition, the Industrial 
Engineering team, used to preparing the production 
lines and manufacturing processes, calculated the time 
needed to comply with the protocols, what contributed 
to the defi nition of different needs, from the number of 
people to distribute the security kits at the entrance to 
the meal times of each team.

Constant monitoring
Through a platform called Nissan Employee Covid, 
developed by Nissan for this purpose, employees 
must answer a daily questionnaire about their health 
status and the possible presence of symptoms 
suggestive to Covid-19 before leaving for work. This 
monitoring also includes telework professionals. In 
case of suspicion of contamination, the employee is 
instructed to remain at home and wait for the contact 
from the health area for a medical evaluation, which will 
determine the protocol to be followed. If the suspicion 
remains, the performance of the PCR test is advised 
by Nissan. If the test is positive, the employee starts 
a 14-day quarantine, their workstation is sanitized for 

disinfection, and the health team assesses the need 
to avoid close contact. Our health professionals 
monitor all cases and offer support to employees 
and their families, including the psychological 
aspect.

Communication
We implemented a comprehensive communication 
plan, using emails, visual communication, and 
Covid-19 prevention guidance videos for all 
employees before their return to the plant and 
during their activities. The guidelines contemplate 
the safe behavior to be adopted not only during 
professional activity, but also before leaving home 
and when returning. In all workplaces and circulation 
areas, communication was implemented with 
guidelines on specifi c protocols for the space in 
question.

• Protection protocols and recommendations 
for natural ventilation and safe use of own 
vehicles;

• Mandatory use of masks from public transport 
and throughout the working period, except during 
meals, with an exchange during the shift;

• Cleaning kits with sodium hypochlorite 
available at strategic points and periodic 
disinfection at least three times a shift, according 
to protocols;

• Alternating meal times, reducing the number 
of people in the cafeterias;

• Employees in risk groups were instructed to 
stay at home.

Our protocols covered all direct, indirect, supplier, and 
third party workers in our operating units.
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for in Provisional Measure 936, to reduce working hours 
and wages for 100% of employees in Brazil. As a result 
of the reduction in production, Nissan closed the second 
work shift at the Resende plant in June, resulting in 
a restructuring of the workforce in some areas of the 
company.

Humanized termination
The delicate moment of dismissal can be diffi cult 
for the employee and his/her leadership if it is not 
handled well. During the most diffi cult period of the 
pandemic, we implemented training for all managers 
who had a reduction in their teams with guidelines on 
how to proceed at that time, with empathy and respect, 
including how to communicate, to ensure that employees 
received the news in the least harmful way possible. The 

dismissals happened simultaneously and the people 
who were dismissed received an extra package of 
benefi ts, such as extension of the health plan and 
payment of salaries for another three months, in 
addition to outplacement consultancy for leaders. 
Nissan is already preparing to reopen the second shift 
of the plant in Resende in 2022.

Business partners
Our suppliers were also impacted by the health crisis. 
The reduction in vehicle production resulting from the 
pandemic affected the entire supply chain, making it 
necessary to work even closer to our Purchasing team, 
both in resizing contracts and in supporting suppliers 
with diffi culties. All work was carried out remotely, with 
the interruption of face-to-face meetings and visits.

The monitoring chart of suspected, confi rmed, 
and recovered cases from employees infected by 
Covid-19 is also disclosed to employees.

Nissan also prepared materials for dissemination 
to the general public to contribute to the 
dissemination of secure information among our 
stakeholders. 

Business protection
The automotive industry, which had already 
been suffering from the crisis in the sector, was 
heavily affected by the pandemic. A signifi cant 
reduction in the market, scarcity of inputs that led 
to higher prices, and signifi cant expenses with the 
implementation of protective measures are some 
examples of the impacts on our activity. To manage 
the scenarios arising from the pandemic, the crisis 
committee was based on the region’s Business 
Continuity Plan, prioritizing the maintenance of jobs.

In 2020, we took several measures to reduce the 
impact on our workforce. The collective vacations 
were brought forward to April, with the interruption 
of production and, during May and June, we 
adhered to the Emergency Program for the 
Maintenance of Employment and Income, provided 

https://youtu.be/AD3ld5KYkaE

See the video on our Youtube channel:
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https://www.nissan.com.br/covid-19.html
https://youtu.be/d4v5NxhjDD0DDF – Dispositivo de Distanciamento Físico

Nissan Limpo e Seguro

Learn more about PDD and protective 
measures at Nissan dealerships: 

Learn more:

Contribution to society
Nissan participates in the social effort to combat the 
health crisis and its consequences through various 
actions.

• Repair of respirators
Employees at the Resende plant helped repair 
respirators in an action coordinated by Cluster 
Automotivo Sul Fluminense, a Firjan (Federação 
das Indústrias do Estado do Rio de Janeiro 
- Federation of Industries of the State of Rio 
de Janeiro) organization that brings together 
automakers and auto parts companies located in 
the southern region of the state of Rio.

• Donations of food baskets
In the fi rst months of the pandemic, Nissan 
promoted an internal campaign to collect food 
and hygiene and cleaning products for needy 
communities in Rio de Janeiro and São Paulo, 
benefi ting partner institutions of the Nissan 
Institute. For each basket donated by employees, 
the company contributed two more. In all, more 
than 1,400 baskets were collected.

• Car borrowing
The Municipal Health Department of Rio de 
Janeiro and the NGO Redes da Maré borrowed 
vehicles from our fl eet to transport food and 
medicine.

greater frequency of cleaning of vehicles, 
furniture, and showroom spaces, as well as 
strict controls in vehicle delivery and test 
drives.

In addition, we launched the Physical Distance 
Device (PDD), equipment that alerts you to 
the proximity of another person and helps to 
maintain a safe distance within the brand’s 
dealerships, following prevention protocols 
against Covid-19.

Customer protection
Upon resuming activities in our dealership 
network, we created the Clean and Safe 
Program. To obtain certifi cation under the 
program, dealerships adopted a series of safety 
and hygiene measures established by the brand 
protocol and defi ned based on the general 
recommendations of international health 
agencies and best practices shared worldwide, 
implemented through an online pre-training 
provided by Nissan. This certifi cation will be 
renewed twice a year and the protocols will be 
updated periodically to adjust to current health 
standards.

Among these measures, we highlight 
temperature controls for employees and 
customers, service by prior appointment to avoid 
crowding, the use of masks by all employees, 
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Nissan Motor Corporation

Driving Innovation to Enrich People’s Lives

The worldwide purpose of the Nissan brand defi nes our 
reason for existing and our role in society. By promoting a 
purpose-driven approach, Nissan is building an adaptable 
organization that constantly seeks new ways to deliver 
value with a strong, resilient spirit that makes us agile and 
sustainable.

Around the world, Nissan’s strength lies in its people, who 
passionately drive the brand with a focus on customer 
satisfaction, social development, and innovation. These 
are people who take on the challenge of offering a more 
sustainable and safe journey to customers, society, and 
future generations, generating a positive impact through 
innovation.

Based in Japan since 1933, Nissan Motor Co. Ltd. 
operates 32 vehicle factories in 20 countries and markets 
its products in more than 160 countries on all continents 
through a network of more than 6,000 Nissan, Infi niti, and 
Datsun brand dealerships.

Renault-Nissan-Mitsubishi Alliance
In 1999, Nissan teamed up with French automaker 
Renault, creating the automobile industry’s oldest 
and most productive intercultural partnership, to 
which Mitsubishi Motors was added in 2016. The 
Renault-Nissan-Mitsubishi Alliance constitutes 
the largest automaker partnership in the world. At 
the forefront of the production of 100%-electric 
vehicles, it develops technologies focused on the 
mobility of the future.

32 production
units

Present in
over 160 countries

More than 131.000
employees

Sustainability Report



Our Organization

13Sustainability Report

Nissan South America
Created in 2014 with the purpose of accelerating the development 
of Nissan and its product line in the region, Nissan Latin America has 
expanded the company’s operations and activities for the benefi t of 
Latin American consumers. The product line sold in the region has 
more than 20 different models.

In September 2020, the brand announced a plan to realign the 
regions, in which Nissan Latin America becomes part of the 
“Americas” region, forming a new business unit called Nissan South 
America. This new organization includes the operations of the four 
subsidiaries from the region, strategic units for strengthening the 
business in key markets: Brazil (founded in 2000), Chile (founded in 
2015), Argentina (founded in 2015), and Peru, a subsidiary that started 
its operations in January 2018.

2,123
employees

2 plants
5 commercial 
offi ces

4 models 
manufactured
14 models sold

178.742 
vehicles
produced

243.652 
vehicles sold

283
dealerships
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Challenges and achievements marked the 
two decades of activity of Nissan do Brasil in 
the country. Our story began on October 23rd, 
2000, in Paraná, with the fi rst Renault-Nissan 
Alliance factory in the world, simultaneously 
producing vehicles of both brands. Since then, 
the company has maintained its commitment 
to the country, following a sustainable and 
consistent evolution, offering a modern line of 
products, with Japanese quality and technology 
for Brazilians. When we remember our Brazilian 
journey, we cannot fail to mention the Nissan 
March, the fi rst vehicle to be produced at the 
Resende Industrial Complex, whose production 
ended on September 21, 2020, making us 
deeply grateful and nostalgic.

Today we are 1,975 direct employees, 
distributed in various places of activity:

Nissan 
do Brasil
20 years
The teamwork of all people has 
brought us here and today is our 
greatest asset for the future.

1.975
direct jobs

400.000
vehicles produced

in Resende

3,1%
market share

• Nissan do Brasil headquarters, in the city of Rio 
de Janeiro

• Industrial Complex, in Resende (RJ)
• Parts Storage and Distribution Center, in 

Itatiaia (RJ)
• Design studio and commercial area, in the city 

of São Paulo
• Training Center, in Jundiaí (SP)
• Engineering, Quality, and Purchasing Areas, in 

São José dos Pinhais (PR)

In addition to these teams, Nissan do Brasil created the 
Nissan Institute, responsible for the company’s social 
activities in the country, of which it is the sponsor.

To ensure our presence with customers throughout 
Brazil, we have a network of 179 dealerships, responsible 
for the sale of our vehicles and all after-sales service, 

including maintenance services, technical assistance 
to customers, and model accessorization.

The Industrial Complex
Opened in 2014, in Resende, in the south of the 
state of Rio de Janeiro, the Nissan Industrial 
Complex includes car and engine plants, with 
annual production capacity of 200,000 vehicles and 
200,000 engines, respectively. Among Nissan’s most 
modern and sustainable units in the world, the vehicle 
plant comprises a complete production cycle, from 
stamping to test tracks, including bodywork, painting, 
plastic injection, assembly, and quality inspection. 
Here we manufacture the March (until 2020), Versa 
V-Drive (until 2021), and Kicks models, as well as the 
1.6 16V four-cylinder engine. Vehicles and engines 
produced in Resende are sold throughout Brazil and 
exported to the following markets in Latin America: 
Argentina and Paraguay.

14Sustainability Report
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The Box
Nissan new Design Studio               
(GRI 102-10)

In line with Nissan Intelligent Mobility, the brand’s 
vision to transform the way cars are driven, 
propelled, and integrated into society, Nissan 
opened, in São Paulo, the brand’s new Design 
Studio in Latin America, as a creative laboratory for 
thinking of solutions for the future of mobility from 
a design point of view. With the theme Disruption 
through Fusion, the new studio’s mission is to 
interpret and unify Brazilian and Latin culture 
with Japanese for the development of new brand 
projects not only in the Latin American region, but 
also globally.

Our products
(GRI- 102-2)

In addition to the Nissan Kicks, produced in 
Resende, we import and sell the 100%-electric 
LEAF (England), Novo Versa (Mexico), and the 
Frontier pickup (Argentina) in Brazil.

Our performance
(GRI-102-7)

2019 2020

Vehicles produced 103.481 50.789

Marketed in  Brazil 96.080 61.010

Exported 16.325 7.315

Imported  11.321 11.058

Image before the Covid-19 pandemic.

Image before the Covid-19 pandemic.
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Our work acknowledged
• “Companies that Best Communicate 

with Journalists” Award – Negócios 
da Comunicação Magazine and CECOM 
(Centro de Estudos da Comunicação - Center 
for Communication Studies), for the 5th 
consecutive time (2016 to 2020)

• Best Exporting Company in the 20th 
edition of the “The Best of the Automotive 
Segment 2019” award – Autodata Magazine

• Brazil 2019 Occupational Safety 
Protection Award
- Gold in the Machine and Equipment Safety 
category
- Silver in the Risk Management Systems 
category
- Silver in the CIPA Performance category
- Zero Waste Award 2019 – Zero Waste 
Institute

• Global Nissan Aftersales Award – 4th 
consecutive time (2017 to 2020)

• NISSAN Chairman’s Award – COVID-19, 
for the project “Cash Preservation Actions 
Against COVID-19 impacts in FY20”

• ABERJE 2019 Award for business 
communication – in the Regional stage, 
Society category, for the Nissan Institute for the 
Inova-san project

• Two ABERJE 2019 Corporate 
Communication Awards – in the Regional 
stage, Events and Special Publication 
categories, for Nissan

• Silver and Bronze at the ABEMD 2019 
Award – Associação Brasileira de Marketing 
de Dados (Brazilian Association of Data 
Marketing) for customer relationship actions

• Finalist Reclame Aqui 2020 Award – 
Automakers Category

• Finalist MESC 2020 Award for 
Excellence in Customer Service – 
Automakers Category

• Nissan LEAF
- Green Car of the Year 2020 – Auto Esporte 
Magazine
- Purchase of the year 2020 – Motor Show 
Magazine
- Best Electric Car 2020 – Carsughi L’Auto 
Preferita Award
- 2019 Electric Car – UOL Award

• Nissan Kicks
Best SUV in the survey “Os Eleitos” for three 
years in a row (2017 to 2019) – Quatro Rodas
Magazine

• Nissan Versa 
- Car of the Year 2020 in Latin America 
–  Americar (Latin America Car Press 
Association)
- Car of the Year 2020 – Inter-American 
Federation of Automotive Journalists

• Nissan Frontier
Car Awards Brazil 2020 – Car MagazineImage before the Covid-19 pandemic.
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Corporate Governance
(GRI 102-1, 102-5, 102-18, 102-20)

Nissan do Brasil Ltda. is a privately held limited 
liability company, a Brazilian subsidiary of Nissan 
Motor Corporation, which manufactures and markets 
Nissan-branded automobiles, parts, and components.

The forums for decision-making, control and 
monitoring of results, management of resources, and 
company performance are attended by the president 
of Nissan do Brasil and its direct executives in 
monthly or weekly meetings, when necessary. 
Decisions are broken down into internal processes 
and specifi c committees for each area. Senior 
executives participate in regional committees, led by 
the president of Nissan South America, for reporting, 
alignment, guidance, and decision-making, such as 
the Environmental Management Committee (EMC) The growing access to automotive mobility has 

benefi ted more and more people around the planet. 
At the same time, however, rising greenhouse 
gas emissions and traffi c accidents have become 
urgent issues for today’s world. In response to these 
questions, in 2018, Nissan launched the Nissan 
Sustainability 2022 plan, which considers the 
convergence with practices already adopted, such 
as the premises of the global environmental Nissan 
Green Program, and introduces new elements, such 
as the concept of intelligent mobility. The strategy 
establishes a long-term vision and determines 
the company’s goals for the 2018-2022 period, 
highlighting the ESG (Environmental, Social, and 
Governance) aspects in our activities and the brand 
initiatives that aim to contribute to the sustainability 
of society, as well as its sustainable growth as a 
company, helping to build a cleaner, safer, and more 
inclusive world.

Nissan Sustainability 2022

and the Sustainability Committee for Latin America.

Nissan do Brasil also has the Internal Audit Committee, 
which reviews and monitors the progress of the 
company’s audits, and the Sustainability Committee 
Brazil. General topics on economics and social 
issues are discussed in weekly or monthly executive 
committees.

Sustainability Committee
Nissan do Brasil’s senior management meets every six 
months to address the main ESG issues (environmental, 
social, and governance), in the Sustainability Committee, 
which has two chairmen - Director of Government 
Relations and Sustainability and Director of Production 
- and the participation of the other directors. The 
committee ensures the deployment of the global 
sustainability strategy – Nissan Sustainability 2022 –, 

Governance 
structure
Nissan do Brasil

NBA
PRESIDENT

MARKETING AND SALES MARKETING

AFTER SALES

SALES

LIGHT COMERCIAL VEHICLE

SUSTAINABILITY

CUSTOMER QUALITY

TOTAL CUSTOMER SATISFACTION

NETWORK DEVELOPMENT
OF DEALERS

GOVERNANCE,
SCRATCHS,

COMPLIANCE
AND INTERNAL 

AUDIT

FINANCIAL

CORPORATE COMMUNICATION

GOVERNMENT RELATIONS

LEGAL

RESEARCH AND DEVELOPMENT

PRODUCTION

HUMAN RESOURCES

PURCHASES

in addition to determining and monitoring local goals. 
Nissan do Brasil is also part of the South America 
Sustainability Committee, which brings together the 
brand’s units in the region.

Nissan do Brasil’s Sustainability area operates 
across the company, monitoring the implementation 
of the goals established by the committee, and 
provides support and visibility to the initiatives of the 
various areas, contributing to the engagement of all 
employees.
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Our stakeholders
(GRI 102-40)

To align our corporate activities with society’s needs, we 
incorporate dialogue with stakeholders into our daily lives. 
Such interaction ensures permanent listening to individuals 
and organizations that infl uence or are infl uenced by 
the company’s business and favors the identifi cation of 
opportunities and risks in their early stages.

Nissan’s Corporate Communication has been acknowledged 
for its actions aimed at the relationship with employees 
and the press. So much so that, from 2016 to 2020, it 
was annually awarded in the category of automotive 
and motorcycles with the award “Companies that Best 
Communicate with Journalists”, organized by the Centro 
de Estudos de Comunicação (Center for Communication 
Studies - CECOM) and by the sector magazine Negócios da 
Comunicação, which takes into account research carried out 
with journalists from all over Brazil.

Dialog channels

Customers
Customer service, dealerships, 
website, exhibitions and shows, events, 
satisfaction surveys, media (TV, print, and 
social media), after-sales services, and 
direct mail.

Employees
Direct contact with leaders, weekly 
newsletter, bulletin board, intranet, 
internal TV, and events.   

   

Suppliers and dealerships
Direct contact, dissemination of bulletins 
with corporate values   and guidelines, 
holding of forums and conventions, 
business meetings, and a specifi c portal 
on the website.

Local communities
Contact through donations, activities, 
partnerships, support, volunteer actions 
and Nissan Institute projects, visits to 
the plant in Resende (RJ), sponsorship 
of local events, and support for traffi c 
safety awareness campaigns.

Governments, industry 
associations, and business 
partners
Direct contact between authorities, managers, 
and spokespersons, conducting research and 
projects together and participating in tests, 
working groups, and events.

NGOs and non-profi t 
associations
Direct contact, fi nancial support for 
philanthropic activities and social projects, 
events, partnerships, donations and relief, and 
support activities in times of disaster.

Press
Proactive contacts made by the Corporate 
Communication team, dissemination of press 
releases, press room on the website, holding 
press conferences and other events, in 
addition to meeting the demands of the press.
    

Future generations
Contact through programs supported by the 
Nissan Institute, company visits, workshops 
offered by volunteers, events, and website.

Image before the Covid-19 pandemic.



19Sustainability ReportSustainability Report 19

Transformation time
At the end of 2019, Nissan began a global 
process of change, reviewing the company’s 
values   and renewing the strategy to better 
refl ect the new world scenario in the fi eld of 
automobiles and mobility, but also the aspects of 
sustainability and corporate responsibility, facing 
important social and environmental issues. In 
addition to this transformation that began from 
within, came the consequences of the global 
health crisis in the following year, which affected 
society as a whole.

For our people management team, the challenge 
was huge: to implement a new corporate culture 
amid the impacts on the work routine, in addition 
to the reduction in production volume, which 
led to the interruption of the second shift at the 
factory, resulting in the dismissal of employees. 
In 2020, several programs were developed to 
mitigate the effects of adverse circumstances 
and reinvent the corporate environment for 
teams that migrated to telecommuting, in 
addition to minimizing the trauma of dismissal, 
when unavoidable.

Enriching people’s lives is part of the 
company’s purpose and guides the new 
corporate culture we want for Nissan, in 
which everyone can develop their potential 
and skills so that the company and 
employees continue to grow together.

Attracting and retaining
talents

Image before the Covid-19 pandemic.
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(GRI 103-1, 103-2, 103-3 - 401: Employment)
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WoW
Way of working
The year 2020 transformed people’s 
relationship with work as a result of the 
protective measures imposed by the 
Covid-19 pandemic. Considering the 
positive aspects of the remote experience 
reported by employees, we developed WoW, 
Nissan South America’s new hybrid work 
model, which aims to manage fl exibility 
and boost employee engagement and 
motivation. In line with the new Nissan Way* 
culture, the program embraces the diversity 
of work styles, locations, family situations, 
and lifestyles, while also creating a culture 
of empowerment and a sense of ownership. 

Training sessions for senior leadership 
presented concepts and best practices related 
to the physical and mental health of employees, 
as well as information on how to lead a 
remote team, extended to managers and other 
managers in 2021.

Employees in telecommuting received fi nancial 
assistance to equip them with a suitable work 
position in their homes and, thinking about the 
balance between personal and professional life, 
they now have the benefi t of the fl ex Friday, 
which allows them to increase one hour of work 
per day from Monday to Thursday, reducing 4 
hours on Friday, in addition to the half-day waiver 
as a gift on their birthdays. In 2021, the program 
continues to be developed, adding incentives 
for employees who will have their time split 

* Discover the Nissan Way 
in Chapter 3 – Diversity and 

Equal Opportunities.

Change management
To help drive the transition in all 
aspects, we have reinforced the 
role of leadership as the guiding 
thread for this change, linked to the 
unfolding of the new Nissan Way 
corporate culture*, which prioritizes 
respect and transparency with a 
focus on people. In the last half of 
2020, the Change Management 
program was implemented for 
the entire region. The program, 
which involved all employees, from 
the chairman of the region to the 

between teleworking and being present at 
the company.

From the paradigm shift regarding the 
workplace, we are reducing our spaces 
in São Paulo, Rio de Janeiro, and São 
José dos Pinhais. With this, we make 
our structures more effi cient from an 
economic and environmental point of view, 
in addition to contributing to a reduction 
in the displacement of people in the cities 
where we are present and between cities. 
All of these gains will remain with the WoW 
deployment.

interns, included in-person and 
online training sessions, in which 
techniques, instruments, behavior 
exercises, and skills to manage the 
process were presented. Dialog 
about the current context of the 
world, how Nissan wants to position 
itself in this context, and how the 
work routine is affected by all of 
this were also promoted, favoring 
refl ection on the learning needed to 
integrate the new reality.

Image before the Covid-19 pandemic.
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Professional development
(GRI 103-1, 103-2, 103-3 – 404: Training and education, 404-3)

Investing in our talents is valuing what makes our 
activity successful. Therefore, our people management 
is focused on the professional development and 
quality of life of our teams, aiming at engagement, 
satisfaction, and performance improvement.

We encourage employees to take the lead in their 
careers, seeking the improvement of skills and 
competences among the training opportunities that 
the company offers, which are adapted to different 
profi les, needs, and fi elds of activity, with its content 
and easy to apply in practice. In 2020, most of the 
training and capacity building efforts went online 
due to the implementation of telecommuting during 
the pandemic. In addition to training programs, we 
encourage leaders to take part in the development 
of their teams on a day-to-day basis, and all Nissan 
employees receive regular performance assessments 
to identify strengths, opportunities for learning, and 
improvement.

Between 2019 and 2020, in addition to training 
programs, courses were offered in Compliance, 
Innovation Tools, and digital transformation, such as 
the IT Robotic Desktop Automation training, as well as 
the TOEIC preparatory course for potential leaders.

Speed up
12 future leaders

Libras Course
55 employees

Drive Onboard
New unifi ed new-employee 
integration program for 
South America

Wow
New working
model Nissan
South America



Attracting and retaining talents

22Sustainability Report

Nissan training programs

Speed up
Created to prepare people for leadership 
positions. Potential candidates are selected from 
across the company, who participate in formal 
development training and mentoring by senior 
leaders.

Management Onboarding
Aimed at new managers as a form of training to 
insert them in the work environment. The training 
provides practical experience of work routines in 
the commercial and production areas.

HR Academy
A global functional school, 100% online, with 
technical training in the function, aimed at 
employees in the Human Resources area.

Learning@Alliance
E-learning portal for career development. It has 
courses developed by experts in various fi elds, 
institutional training, and soft skills. The platform 
is permanently available to all indirect employees 
(not directly linked to the production process).

Safety School
The program aimed at employees in the production area, 
involves the qualifi cation and recycling of mandatory 
training required by the Safety Standards (SSs).

Drive Onboard
Nissan’s integration program, completely reformulated in 
2020, had its content expanded to train employees in a 
natural, agile, and effi cient way at the beginning of their 
journey in the company. Based on the new Nissan Way 
values, the program has been standardized for the entire 
South America region and also includes outsourced 
workers.

CoCriaRH
A moment provided by HR, among employees of all 
levels, to share concerns, aspects of improvement, 
and positive points of working at Nissan, thus creating 
together the Nissan expected by everyone. In 2020, 
several sessions of CoCriaRH served as a subsidy for the 
development of new HR programs, such as WoW, based 
on listening to the employees’ feelings and perceptions.

Libras Course
Developed in 2019, with the objective of training 
employees to use the Brazilian Sign Language (Libras 
- Língua Brasileira de Sinais). The course allows 
participants to interact effectively and appropriately 
with deaf employees, expanding the possibilities of 
professional communication and social interaction in the 
workplace.

Image before the Covid-19 pandemic.
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Hours of training 
per employee 

by gender and 
professional 

category

(GRI 404-1)

Due to the Covid-19 
pandemic, a signifi cant 

number of employees had 
a reduction or suspension 
of their workload in 2020, 

causing the rescheduling of 
part of the training for 2021 

and limiting participation, 
both in-person and online. 
As a result, we recorded a 
signifi cant decrease in the 

number of training hours 
provided during the year.

Own employees
2019 2020

Presential Online Average per 
employee Presential Online Average per 

employee

Board

Men 288 17,38 11,74 188     22     8,08

Women 8 6 7,00 40     3,5     21,75

Total 296 23,38 11,39 228     25,5     9,05

Management

Men 1.870 35,78 23,24 432     38,65     6,28

Women 264 10,01 12,45 154     13,63     6,45

Total 2.134 45,79 20,96 586     52,28     6,32

Headship and

Coordination

Men 626 43,58 4,68 958     43,36    7,95

Women 473 14,66 12,83 208    19,33    4,93

Total 1.099 58,24 6,39 1.166    62,69    7,14

Technique and

Supervision

Men 5.381 48,08 62,40 932   25,93    16,24

Women 1.067 6,33 119,25 117   5,68    15,34

Total 6.448 54,41 67,73 1.049   31,61   16,13

Administrative

Men 3.389 132,10 11,32 1.349   113,4    5,34

Women 1.475 78,95 9,30 745    861,46   11,39

Total 4.864 211,05 10,61 2.094    974,86    7,39

Operational

Men 15.601 2,56 11,04 1.514  0,61    1,61

Women 1.628 - 10,30 79  0,21    0,64

Total 17.229 2,56 10,96 1.593  0,82    1,50

Interns and

Trainees

Men 661 23,15 11,21 91   10,88   1,52

Women 311 28,3 5,38 114  18,5   2,20

Total 972 51,45 8 205   29,38   1,84

Total

Men 27.816 302,63 13,25 5.464    254,83   3,64

Women 5.226 144,25 11,72 1.456   922,31   5,86

Total 33.042 446,88 12,98 6.920   1.177,14   4,10
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Remuneration and benefi ts
(GRI 102-41)

Our remuneration and benefi ts policy is 
in line with the company’s strategic and 
talent attraction and retention objectives. In 
addition to the benefi ts provided for by labor 
legislation, employees have a health and 
dental plan, a health management program, 
and a private pension plan. Our collective 
agreements cover all employees in social 
clauses and 87% in economic clauses. The 
remaining 13% hold management positions 
and fall under a specifi c remuneration and 
economic benefi ts policy.

Employee welfare
At Nissan, safety is a value and responsibility 
of all of us. From senior management 
to every employee, the health and 
safety of everyone is our top priority. We 
work continuously and proactively in 
the implementation of strict protocols 
accordingly to our Basic Health and Safety 
Policy, optimizing the work environment and 
promoting the physical and mental health of 
our employees. 

Zero accidents and
zero illnesses: our 

constant goal.

Safer working
environments
Nissan has a safety policy focused on 
prevention based on investments to 
improve the production process, employee 
involvement, and mapping of existing 
hazards and risks. We employ our methods 
in diagnosing and managing safety, as 
well as a risk assessment approach. An 
example of this is the Safety Observations, 
a tool that helps to identify and remedy 
unsafe behaviors and conditions. Anyone 
who enters our plant – whether employee, 
visitor, or service provider – and identifi es an 
unsafe act or condition can fi ll out our form 
and contribute to the safety culture by acting 
on prevention.

In 2020, 2,050 opportunities for 
improvement were raised throughout the 
industrial complex, treated by the security 
team with a problem resolution rate of 95%. 
At the end of the period, more than 300 
improvements were implemented.

The involvement of the top leadership is 
another determining factor for everyone’s 
engagement. We implemented the Daily 
Safety Walk in Resende, an observation path 
carried out at the factory by the production 
department, which has dedicated more than 
42,800 minutes to this activity since its 
beginning in 2020.

+300
improvements 
implemented

15% fewer 
accidents
reduction in 
frequency and 
severity rates

Daily Safety 
Walk
214 walks with
the board
+ 42,800 minutes

95%
problems
solved

Constant dialogue
All employees have adequate communication 
channels with the company. In addition to 
dialogue via hierarchy and leadership, we 
have the presence of Business Partners, 
the BPs, at all levels and areas of the 
company, acting as internal mediators 
between professionals, HR, and leadership. 
Employees also have the “Talk to HR” 
channel (e-mail, face-to-face, and telephone) 
for clarifi cation of doubts and information on 
topics related to the Human Resources area 
and the Speak Up whistleblower channel 
(learn more about this channel in chapter 08 
– Ethics, Respect, and Integrity).
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Nissan monitors accident rates, calculated in 
accordance with the NBR 14280 standard, 
for both its own and third-party employees. All 
occurrences are disclosed to employees, so that 
we can jointly implement improvement actions, 
in a comprehensive manner, to avoid recurrence. 
The 15% reduction in accident frequency and 
severity rates during the 2019-2020 biennium 
is the result of the proximity strategy adopted 
by the Occupational Safety team, ensuring their 
daily presence at the factory and creating work 
partnerships with operators in order to reduce the 
dangers and risks of each activity.

Security reference
Our Occupational Safety team once again received the 
Prêmio Proteção Brasil (Brazil Protection Award) in 2019. 
Competing with three projects in different categories, 
Nissan won 1st place in the Machine and Equipment 
Safety category with the project “Protected machine, safe 
environment’’. The project reports the use of collective 
protections and body locks to restrict people’s access to 
the site. Other projects were also awarded, placing the 
company in 2nd place in the CIPA Performance and Risk 
Management Systems categories.

Nissan also won 1st place in the 2020 Prêmio Dupont 
(DuPont Award), in the Chemical Protection category, 
with the project to use CO2 to clean the jigs, metal 
templates to prevent damage to the paintwork when 
installing the lock on the vehicle doors. In the 2019 
edition, we reached 2nd place in the Chemical Protection 
category for the mold cleaning project.

Health management
Prevention is also at the heart of Nissan’s health 
management system. Through several permanent 
programs, we offer employees support to 
maintain a healthy routine in physical and mental 
aspects. Workers in operational activity posts are 
considered athletes by the health management 
system, with physical therapy monitoring and 
muscle strengthening whenever necessary.

An example of this attention is the recent 
investments in the creation of the Center for 
the Study of Health and Ergonomics, which 
included the acquisition of a thermographic 
camera, electromyograph, goniometer, and 
dynamometer*, bringing an important contribution 
to the prevention of occupational diseases and to 
maintaining a better quality of life at work. Piloted 
by a professional with a PhD and professor 
from UERJ, the Center brings together a 
multidisciplinary team composed of ergonomists, 
occupational physician, orthopedist, occupational 
physiotherapist, clinical physiotherapist, 
and physical educator. We also mapped the 
ergonomic ranking of all workplaces at the 
factory, which currently has 37% of green jobs. 
Our goal is to reach more than 50% by 2023, 
prioritizing the most critical posts. An initiative 
that adds to the other health programs offered by 
Nissan, such as dental care, hearing conservation, 
and visual acuity programs, among others. The 
care for pregnant women – employees and 
employees’ wives – is ensured by the Mother 360   

Image before the Covid-19 pandemic.

Image before the Covid-19 pandemic.
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Program, with prenatal and breastfeeding 
monitoring, in addition to lectures aimed at 
future mothers and the baby kit offered by the 
company.

*Thermographic camera: equipment designed 
to detect and map regions of the human body with 
greater heat release and which contain greater 
muscle activity with possible weaknesses and 
dysfunctions.

Electromyograph: equipment designed to 
detect the functional and electrical capacity of 
the peripheral nervous system to diagnose some 
common symptoms, such as tingling, muscle 
weakness, and pain.

Goniometer: angle measuring instrument used to 
record the range of body movement.

Dynamometer: equipment designed to measure 
manual efforts.

NISSAN Health Management

Monthly lectures
Quality of life program
Gympass
Occupational exams
Muscle strengthening
Mother 360 Program
Check up
Medical and dental plan
Vaccination campaign
Hearing conservation program

Prevent Yourself Program
Ergonomics program

Social security rehabilitation
Funeral assistance

Covid-19 Monitoring

Psychosocial support

HEALTHY
GROUP

ATTENTION
GROUP

SPECIAL
GROUP



Diversity and equal
opportunities

Like Brazil, we are a diverse team 
and we value each face of this 
diversity that enriches us and 
makes us better. Our culture is 
based on equality and respect to 
carefully build an inclusive and 
welcoming environment for all.

The Nissan Way
(GRI 102-16)

The Nissan Way was developed as a way to 
encourage us to refl ect on our top priorities and 
promote good attitudes. This set of values   shared 
by the entire company guides our decisions and 
actions to build together the best future for our 
business, valuing the diversity of the people who 
make Nissan.

Based on the analysis carried out by a cross-
functional team composed of members of the 
global Executive Committee, our principles 
were reformulated in 2020 following our new 
challenges. To introduce the New Nissan Way 
and enable leaders to convey the concept to their 
teams, online training sessions were organized 
with the leaders.

“Culture is the 
foundation of 
the company. 
And NISSAN 
WAY defi nes the 
fundamental values   
for this”.
MAKOTO UCHIDA
Representative Executive Director, 
President, and CEO
Nissan Motor Corporation

Nissan Way
New global
corporate culture

1.975
employees

Drive Onboard
New unifi ed
new-employee 
integration program
for South America

27

NISSAN WAY
1. Always think of the customer
2. Show facts, face reality
3. Be responsible, act proactively
4. Think outside the box
5. Respect others, respect society

Sustainability Report

RESPONSIBLE CONSUMPTION
AND PRODUCTION

REDUCED
INEQUALITIES

GENDER
EQUALITY
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Gender equity and 
inclusion of minorities
(GRI 103-1, 103-2, 103-3 – 405: Diversity and equal opportunity)

The maintenance of diversity in all the company’s units 
is the object of engagement by the executive leadership. 
We have a Diversity and Inclusion program, which 
brings together initiatives to consolidate a strategy 
focused on the topic. One of them was the creation of a 
multidisciplinary working group, the WG on Diversity, in 
2019 to discuss specifi c topics and the diversity strategy.

The group is at the origin of several actions aimed at 
gender equality and inclusion of minorities, such as 
the introduction of a fl exible and inclusive dress code, 
Your Way, aimed at promoting gender equality among 
employees. In addition, we have held events such as 
Woman Talks, in Rio de Janeiro and São Paulo, the 
UN Women’s lecture in Resende, and we have also 
implemented actions aimed at other minority audiences.

This is the case of the creation of the Libras (Língua 
Brasileira de Sinais - Brazilian Sign Language) Course, 

implemented in 2019, which allows participants to 
interact with deaf people, expanding the possibilities of 
professional communication and social interaction in 
the work environment. Along with the course offering 
came the availability of a greater number of TVs with 
communications in Libras at the factory and periodic 
holding of Café sessions with the Director, a space for 
conversation and approximation between PwD employees 
and the manufacturing director from the Nissan plant in 
Resende. We monitor our hiring indicators, whose goals 
are linked to increasing the presence of people with 
disabilities in our operations, in line with the commitment 
to comply with quotas for hiring PwD.

Women in management
(GRI 405-1)

Annually, along with the revision of the succession plan, 
the human resources team monitors the representation 
of women in management positions. The goal for 2021 
is 2 percentage points of growth in the indicator, which 
is reported to the company’s headquarters. In 2020, the 
index rose from 17% to 22%, consistent with the number 
of women in the total universe of employees, which in 
2019 was 18% and rose to 21% in 2020.

In 2020, Nissan became a signatory of the 
WEPs - Women’s Empowerment Principles. 
There are seven principles formulated by the 
United Nations (UN), through UN Women and 
the Global Compact, to encourage the business 
community to incorporate values   and practices 
in their businesses that aim at gender equality 
and the empowerment of women.

http://www.onumulheres.org.br/referencias/
principios-de-empoderamento-das-mulheres 

Learn about the seven Women’s
Empowerment Principles: 

Men Women

2019

93% 93%

79% 74%

79% 73%

91% 88%

65% 66%

90% 88%

49% 53%

7% 7%

21% 26%

21% 27%

9% 12%

35% 34%

10% 12%

51% 47%

2020

Board

Management 

Headship/
Coordination

Technique/
Supervision

Administrative

Operational

Interns/
Trainees

Women in management position

2019
2020

17%

22%
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Our diversity in numbers
(GRI 102-8, 401-1, 405-1)

The variations registered in the indicators between 
2019 and 2020 are mainly due to the interruption 
of the second work shift in the industrial complex of 
Resende.

The information comes from the Nissan Brazil Staff 
Report and covers its employees, including interns 
and trainees. Nissan do Brasil employs outsourced 
workers in a non-signifi cant amount – 10% – and 
for the most part linked to support activities, such as 
fi nance and human resources.

Own employees in
our operations¹
 (GRI 102-8)

2017 2018 2019 2020

Headquarters - Rio de 
Janeiro (RJ) 109 130 127 114

Resende Industrial
Complex (RJ) 1.506 1.927 2.031 1.477

Parts Storage and 
Distribution Center in 
Resende (RJ)

11 16 19 17

São Paulo Offi ce (SP) 123 152 192 184

Jundiaí Training Center 
(SP) 3 4 4 3

São José dos Pinhais Offi ce 
(PR) 157 199 209 180

Total of own

employees
1.909 2.428 2.582 1.975

Employees by contract type and gender
(GRI 102-8)

2019 2020

Type of contract Men Women Total Men Women Total

Undetermined time 1.519 308 1.828 1.148 266 1.414

Fixed or temporary time 602 152 754 422 139 561

TOTAL 2.121 461 2.582 1.570 405 1.975

Employees by type of job and gender
(GRI 102-8)

2017 2018 2019   2020

Job type Men Women Total Men Women Total Men Women Total Men Women Total

Full-time 1.544 300 1.844 1.942 362 2.304 2.062 396 2.458 1.502 346 1.848

Part time 38 27 65 60 64 124 61 63 124 67 60 127

TOTAL 1.582 327 1.909 2.002 426 2.428 2.123 459 2.582 1.569 406 1.975

Employees by contract type and region
 (GRI 102-8)

2017 2018 2019   2020

Type of
contract Southeast South Total Southeast South Total Southeast South Total Southeast South Total

Undetermined 
time 1.728 156 1.884 2.158 186 2.344 1.680 148 1.828 1.290 123 1.414

Fixed or 
temporary time 24 1 25 71 13 84 690 65 754 502 60 561

TOTAL 1.752 157 1.909 2.229 199 2.428 2.369 213 2.582 1.792 183 1.975

Image before the Covid-19 pandemic.
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Hirings by gender
2019 2020

Total % Total %

Men 459 78,5% 77 57,5%

Women 126 21,5% 57 42,5%

(GRI 401-1)

(GRI 401-1)

Hiring new employees
and turnover rate

2017 2018 2019 2020

Total number
of employees 1.909 2.428 2.582 1.975

Total number of hires 767 514 585 134

Total number
of dismissals 616 550 560 735

Turnover rate¹ 36,2% 21,9% 22,2% 22,0%

1 The turnover rate considers the average of hirings and dismissals by the total of
employees at the end of the period.

Dismissals and turnover rate by 
gender, age group, and region

(GRI 401-1)

Dismissals by gender
2019 2020

Total % Total %

Men 443 21,2% 623 22,3%

Women 117 26,5% 112 20,8%

Dismissals by age group

Under 30 years old 273 36,0% 280 33,0%

From 30 to 50 years old 277 15,4% 420 17,0%

Over 50 years old 10 11,4% 35 27,9%

Dismissals by region

Southeast region 507 21,9% 695 22,7%

South region 53 25,1% 40 15,3%

Total / Turnover Rate¹ 53 40

30

2019 2020

Age group Percentage 
by gender 
and region

Age group Percentage 
by gender 
and region<30 30-50 >50 <30 30-50 >50

Rio de Janeiro

Men 9 4 - 41% 2 - - 40,0%

Women 12 7 - 59% 2 1 - 60,0%

Subtotal 21 11 - 5% 4 1 - 3,7%

Resende

Men 206 159 6 85% 39 11 2 55,6%

Women 41 21 - 15% 36 4 - 44,4%

Subtotal 247 180 6 74% 75 15 2 68,7%

São Paulo

Men 21 10 2 49% 2 9 1 55,0%

Women 19 13 1 51% 5 4 - 45,0%

Subtotal 40 23 3 11% 7 13 1 15,7%

São José 
dos Pinhais

Men 33 9 - 78% 6 5 - 68,8%

Women 10 2 - 22% 2 3 - 31,3%

Subtotal 43 11 - 9% 8 8 - 11,9%

Total hires 351 225 9 94 37 3

Percentage by age group 60% 38% 2% 70% 28% 2%

Number and rate of hiring new employees by gender,
age group, and region

(GRI 401-1)
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Diversity and Equal Opportunities



Diversity and Equal Opportunities

31Sustainability Report

Functional category by age group (%)
(GRI 405-1)

2019 2020

<30 30-50 >50 <30 30-50 >50

Board of Directors - 53,6% 46,4% - 53,6% 46,4%

Management - 93,3% 6,7% - 91,1% 8,9%

Headship | Coordination 3,9% 88,4% 7,7% 2,9% 92,4% 4,7%

Technique | Supervision 14,6% 74,0% 11,5% 13,4% 82,1% 4,5%

Administrative 27,6% 69,7% 2,7% 24,1% 72,5% 3,4%

Operational 37,7% 60,7% 1,6% 30,5% 67,5% 2,0%

Internship/Trainee 96,8% 3,2% - 100% - -

TOTAL 33,5% 63,2% 3,2% 28,7% 67,9% 3,4%

Desligamentos por faixa etária

Desligamentos por faixa etária

Functional category by gender (%)
(GRI 405-1)

2019 2020

Men Women Men Women

Board of Directors 92,9% 7,1% 92,9% 7,1%

Management 78,8% 21,2% 74,3% 25,7%

Headship | Coordination 79,0% 21,0% 73,3% 26,7%

Technique | Supervision 90,6% 9,4% 88,1% 11,9%

Administrative 65,1% 34,9% 66,0% 34,0%

Operational 89,9% 10,1% 88,5% 11,5%

Internship/Trainee 49,2% 50,8% 52,8% 47,2%

TOTAL 82,2% 17,8% 79,4% 20,6%

Functional category by minority group PwD (%)
(GRI 405-1)

2019 2020

Number % Number %

Board of Directors - - - -

Management 1 1,0% 2 2,0%

Headship | Coordination - - - -

Technique | Supervision 1 1,0% - -

Administrative 57 11,9% 57 13,7%

Operational 24 1,5% 16 1,5%

Internship/Trainee - - - -

TOTAL 83 3,2% 75 3,8%

Image before the Covid-19 pandemic.
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Safety, quality,
and compliance
of our vehicles

The value of the Nissan brand depends 
entirely on the perception of our 
customers. To earn your trust, we approach 
quality as a challenge for all employees. 
This implies listening to the customer and 
responding to their expectations, ensuring, 
through rigorous controls, a high level of 
quality and safety throughout the product’s 
life cycle.

The measure of quality 
is the customer

To reinforce this vision with employees, 
Nissan annually gathers different areas of 
the company at the Quality Forum, where 
teams have the opportunity to share their 
activities related to the topic. The objective 
is to promote the idea that, regardless of 
the area of   activity of each one, the daily 
practice must always seek to place the 
customer in focus.

33Sustainability Report

Image before the Covid-19 pandemic.

RESPONSIBLE CONSUMPTION
AND PRODUCTION

PEACE, JUSTICE AND
STRONG INSTITUTIONS



Safety, quality, and compliance of our vehicles

34Sustainability Report

Field Quality Center
The Nissan quality factory
In order to quickly understand regional quality and safety issues and 
analyze their causes locally, Brazil hosts one of Nissan’s 18 Field 
Quality Centers (FQC) around the world. FQC activities include fi eld 
incident analysis, technical analysis of parts replaced under warranty, 
prototype development, pre-launch tests and trials, procedures 
with vehicles in the confi dentiality phase, validation of accessories, 
among others.

The Quality Cycle
In line with the brand’s global standards for 
product safety, quality, and compliance, our quality 
management system is structured around the 
systematic collection and analysis of information 
from the fi eld. We receive customer feedback and 
inquiries through a variety of contact points, which 
include dealerships, customer service platform 
(CS), satisfaction surveys, warranty replacement 
parts evaluation, among others. The data collected 
serves to improve quality at all stages of the 
product life cycle, from new vehicle planning, 
development, manufacturing, logistics, and sales, 
to after-sales service.

When it comes to incidents or complaints involving 
the manufacturing process, 100% of the cases are 
evaluated and dealt with in daily meetings with the 
participation of all directors and managers of the areas 
related to production. The engineering areas meet 
monthly for the same purpose. Any change that may be 
implemented as a result of this process, whether in parts 
or manufacturing methods, goes through the complete 
validation cycle of all areas involved.

Trials, tests, and controls
From conception to production, we ensure at all stages 
of our process the control of aspects of quality, safety, 
and compliance through audits, tests, inspections, 
monitoring of indicators, surveys, among others.

In addition to the exhaustive pre-production tests and 
trials, 100% of the vehicles on the production line 
undergo rolling, infi ltration, and appearance tests, in 
addition to a thorough evaluation from the customer’s 
point of view, carried out daily by sampling.

MARKET STUDIES
Current/Trends

PRODUCT
DEVELOPMENT
Local Regulation/
Quality/Safety

MANUFACTURING
Industrial Engineering
100% of vehicles tested

TESTS AND TRIALS
Soldering/Tightness
Noise/Aspect/Others

AUDITS
Analysis of compliance 
with legislation and 
standards

CUSTOMER
FEEDBACK

Analysis

FLAWS
Return of

warranty parts

LISTENING TO
THE CUSTOMER

Customer Service Platform

LISTENING TO THE 
CUSTOMER

Satisfaction Surveys
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Security is essential
(GRI 103-1, 103-2, 103-3 - 416: Costumer health and 
safety, 416-1)

In today’s world, the level of vehicle safety 
has increased signifi cantly with the 
incorporation of new technologies, resulting 
in stricter regulation and greater demand 
from customers. Committed to our goals of 
zero emissions and zero accidents, we have 
integrated semi-autonomous vehicle safety 
systems into the design of our products, 
adopting the Nissan Safety Shield concept, 
which comprises three levels of safety:

1. Monitor – equipment for monitoring the 
external environment through sensors;

2. Respond – active security response 
equipment in case of risk;

3. Protect – passive protection equipment 
in case of an accident.

Through the set of advanced Nissan 
Intelligent Mobility technologies, we have 
developed modern intelligent devices that 
automatically monitor, protect, and react 
to hazardous situations, such as Intelligent 
Rear Cross Traffi c Alert, Blind Spot Warning 
(BSW), Intelligent 360° Vision, Intelligent 
Brake Assist, and Intelligent Autopilot (see 
chapter 6 – Innovation and Technology).

Recall policy
Our primary responsibility as an automobile manufacturer 
is to use every effort to prevent any product defect 
from occurring. Likewise, we must map all risks and be 
prepared for any failure scenario in the manufacture 
of automobiles, which are complex industrial products. 
Nissan’s policy is to respond transparently, fairly, and 
quickly when identifying any problem, strictly complying 
with internal protocols and guiding decisions on recalls 
on customer safety and in compliance with Brazilian 
legislation. Our priority is to guarantee the safety of our 
customers, minimizing inconvenience. Thus, all recalls 
deemed necessary are immediately implemented.

Compliance with standards and legislation
The development of products for the Brazilian market 
takes into account local regulations and the company’s 
internal guidelines, expressed in manuals, standards, and 
instructions. For vehicles sold in several countries, we adopt 
the strictest standard among the laws of each country, while 
maintaining a signifi cant margin of safety about regulation. 
In addition, to eliminate any risk related to compliance and 
ensure processes related to safety and regulation, we have 
established a three-level monitoring and auditing system 
and forwarded our semi-annual test and testing reports 
to the competent environmental agency, ensuring the 
compliance of products regarding emissions and noise.



The voice of the customer
The constant monitoring of customer 
satisfaction indicators feeds the entire 
life cycle of the product, from conception 
to experience in using the vehicle and 
its maintenance. To measure customer 
perception, we adopted two indicators. The 
Sales Satisfaction Index (SSI) assesses 
customer satisfaction during the new 
vehicle purchase and delivery process. The 
After-Sales Customer Satisfaction Index 
(CSI) assesses customer satisfaction in the 
experience with the service provided at the 
Nissan Dealership Network. The two surveys 
are carried out daily in order to present 
monthly results and cover a signifi cant 
sample of customers from all dealerships in 
Brazil.

Nissan has achieved constant evolution 
in the results of the Satisfaction Survey 
year after year as a result of the focus 
and discipline in the relationship with the 
customer.

Customer
satisfaction

Listening to our customers at all points 
of contact, including dealership visits, 
purchasing, maintenance, inspection, 
and repurchase, is essential to our 
business. We incorporate this active 
listening in all company processes, 
seeking excellence in our products and 
services. The customer’s perspective 
is of such critical importance to Nissan 
that we have several teams dedicated 
to ensuring care and attention, both 
serving them directly for any necessary 
support and improving processes 
through consultancies and training for 
the entire Nissan Dealership Network .

Exceed customer 
expectations at all 

contact points –
this is our goal!

In 2020, SSI and CSI surveys started to 
be carried out over the Internet, replacing 
the telephone. This change allowed for the 
expansion of the number of consulted customers, 
which was tripled for SSI and doubled for 
CSI. Published monthly to the entire network 
of dealerships, the results refl ect the initial 
perception of the customer, in a fi rst approach, 
and a second contact, after the intervention to 
solve problems that have been reported.
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In addition to these indicators, we monitor customer 
satisfaction on a daily basis through the QCS (Quality 
Connection System), a global Nissan survey conducted 
in digital media by the Ipsos Institute. Customers are 
invited to complete a questionnaire with space for 
spontaneous comments about their experiences with 
our products, providing a valuable tool for listening to 
the customer’s voice.

*These numbers consider the fi scal year (2019 = April 2019 to March 2020 / 2020 = April 2020 to March 2021).
Until 2019, the survey was carried out by telephone (CATI – Computer Assisted Telephone Interview), in 2020 the digital channel
(CAWI – Computer Assisted Web Interview) was adopted, so it is not possible to compare the results of 2020 with previous years.

2019 2020

Initial After 
intervention Initial After 

intervention

SSI - Vehicle Purchase (NBA-1) 88,6 89,0 92,5 97,9

CSI - After Sales Services (NBA-2) 72,6 72,9 82,2 90,1

Customer
satisfaction results*

Image before the Covid-19 pandemic.

Image before the Covid-19 pandemic.

Excellence in customer service
In 2020, Nissan do Brasil received for the fourth 
consecutive year the Global Nissan Aftersales Award. 
Created by the company in 1980, the annual award 
acknowledges the results achieved by the After-
Sales area in the various countries where the brand 
is present. Among other criteria, the replacement 
parts service index (fi ll rate), retention, and customer 
satisfaction index (CSI) are evaluated.

In addition to this award, we were among the fi nalists 
of the Reclame Aqui 2020 and MESC Institute 
(Melhores Empresas em Satisfação do Cliente - Best 
Companies in Customer Satisfaction) 2020 awards 
for Excellence in Customer Service, both in the 
automaker’s category. Nissan do Brasil was also a 
fi nalist in the Best After-Sales category in the Car of 
the Year award, by Auto Esporte magazine, the most 
traditional in the automotive sector.

The nominations and awards are recognition of our 
commitment to providing the best services to our 
customers. The company’s global guidelines establish 
the goal of keeping Nissan among the three brands 
with the most satisfaction in sales and after-sales in 

Brazil by 2022. To meet this goal, our strategy for 
quality of care and service in the Dealership Network 
is based on four pillars:

1. SERNISSAN – Serving with Excellence and 
Results – Program that aims to apply habits and 
processes to provide excellent service to all customers 
in the Nissan Dealership Network.

2. SERNISSAN Academy – Strategy, tools, and 
training content offered to the Dealership Network.

3. Customer Quality Meetings – Meetings about 
quality, service, and performance improvement with 
both the Sales and After-Sales fi eld team and the 
company’s leadership, involving the presidency.

4.  Quality Performance Program –  Incentive 
program for the Dealership Network according to the 
performance of the customer satisfaction indicators.



Customer satisfaction

38Sustainability Report

Our 
communication 
channels

We maintain a permanent dialogue with 
our customers through satisfaction surveys 
and personal service at the dealerships. 
In addition, we provide Customer Service 
(CS) by phone, email, social media or on 
the website, and Nissan Way Assistance for 
emergencies.

Contact us through the website
https://www.nissan.com.br/fale-conosco.html
Nissan CS: 0800 011 1090
e-mail: sac@nissan.com.br 
Nissan Way Assistance: 0800 011 1090 
(24 hours a day, 7 days a week).

http://loja.nissan.com.br/
Visit our Online Store:

@nissanbrasil @nissanbrasil

@nissanbrasil @nissanbrasil

Digital integration
Innovation at the service of 
customer satisfaction
As part of Nissan NEXT, a global transformation 
plan in which the brand is committed to 
constantly innovating for new generations, 
Nissan do Brasil created, in 2020, an Innovation 
area focused on consumer experience. The 
objective is to study new mobility services and 
develop integrated digital solutions to improve 
our customer’s experience with the brand.

An example of digital integration in 
customer interaction is the Nissan Virtual 
Store, which offers a new channel with 
the complete purchase cycle. The tool, 
innovative in the domestic market and 
one of Nissan’s most advanced worldwide, 
brings together all the experience acquired 
in recent years in terms of digital processes 
and virtual relationship with consumers.

After launching the Nissan LEAF 
online presale in Brazil in 2018, Nissan 
pioneered the use of the chatbot artifi cial 
intelligence system to serve customers 
on the site. We then diversifi ed our digital 
presence with the creation of the Nissan 
Customer Innovation Hub, a branded 
digital consultancy trained to serve the 
customer in an agile and precise manner; 
the launch of an offi cial page on Mercado 
Livre – which sells vehicles and parts –; the 
adoption of WhatsApp via Bot with artifi cial 
intelligence for test drive scheduling 
without human interference; and the 
edition of vehicle manuals in digital format.

The launch of the Virtual Store brought 
together all the Japanese technology 
present in our DNA and specifi c 
knowledge of the Brazilian market and 
local consumer preferences.



Let’s electrify Brazil
The United Nations Sustainable 
Development Goals (SDGs) announced 
in 2015, the same year as the Paris 
Agreement, set climate action targets 
for governments, the private sector, and 
civil society. Nissan responds to these 
challenges by focusing on electrifi cation 
and other innovative technologies that 
promote decarbonization throughout the 
value chain.

An inexorable and irreversible trend 
given the current scenario, automotive 
electrifi cation is an old theme in 
the automobile industry, but the 
massifi cation of electric cars is recent 
–   it started with the global launch of 
the Nissan LEAF in 2010. Global Icon 
in the electric segment, with more than 
500,000 units sold in 50 countries, the 
model has been sold in Brazil since 2019 
and already accounts for 20% of the 
electric car market, with more than 100 
units sold.

Innovation is Nissan’s main engine. Our products 
and our technology help to enrich people’s lives, 
developing a new culture of mobility that plays 
a signifi cant role in solving the planet’s current 
environmental and social challenges, meeting 
customer expectations, and motivating our 
employees and other stakeholders. This conduct 
is present in all areas and activities of Nissan by 
reducing greenhouse gas emissions, facilitating 
urbanization and the evolution of intelligent cities, 
or contributing to improving traffi c safety.

Innovation and
technology
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LEAF brought to Brazil the innovations 
of the Nissan Intelligent Mobility, which 
combine technology and safety:
• Intelligent Rear Cross Traffi c Alert: a system 

that warns the driver in case of vehicles and 
objects that may be moving behind him up to a 
distance of 20 meters. Sensors monitor the area 
and trigger the warning signal upon the proximity 
of a vehicle to avoid a collision in reverse.

• Blind Spot Warning (BSW): assists the driver 
in changing lanes through alerts if vehicles are 
detected in the blind spot area of   the left rearview 
mirror.

• Intelligent 360o Vision: due to its four cameras 
located at the front and rear and in the side 
mirrors, it offers the driver a 360° peripheral view 
of the vehicle.

• Intelligent Brake Assistant: if a risk of a 
collision ahead against a vehicle or pedestrian 
is detected, the system warns the driver through 
audible and visual alerts, lightly activating the 
automatic brake to warn the driver that he must 
react. If they do not react in time, the system 
automatically applies emergency braking.

• Intelligent Autopilot: through a radar that 
monitors the distance and speed of the vehicle in 
front, the system helps the driver to control and 
maintain the predetermined space between them.

• e-Pedal: this innovation introduces a new way 
of driving that allows the driver to simplify the 
movements of accelerating, decelerating, and 
stopping the car by using only the accelerator 
pedal for all these actions.

• Intelligent Lane Shift Prevention System: 
identifi es if the Nissan LEAF is going out of lane 
without the driver noticing, helping the car to 
maintain the correct trajectory.

• Door-to-door system: a differentiated and  
much more agile GPS that synchronizes with      
the cell phone.

• Over The Air System: this allows updating 
the central software using only a Wi-Fi network, 
without the need to go to the dealer to change    
the SD card.

https://youtu.be/43OqEwVXc48  

Learn more about Nissan LEAF’s innovative 
technology by watching the video: 

Nissan LEAF
Innovation and technology onboard
The New Nissan LEAF, which took the large-scale electric 
car market to another level, arrived in Brazil bringing 
on board the Nissan Intelligent Mobility concept, which 
combines advanced technologies for intelligent driving and 
vehicle safety (learn more about the concept in chapter 7 
– Smart Urban Mobility).

Powered directly from the electricity grid, the vehicle 
stores energy in 40kWh lithium ion batteries. Fast 
charging, in high power stations, provides up to 80% 
capacity in just 40 min. LEAF brings a complete 
solution for electric mobility, with charging equipment 
and installation of a Nissan-approved residential 
charger. The approval of Nissan LEAF in Brazil brought 
new engineering challenges, which required a strong 
integration with the test team in Japan to ensure the best 
possible effi ciency of the electric model on Brazilian soil.
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Digital transformation
Innovation in our processes
Digital transformation is unavoidable these days 
and is present in various areas of the company, 
bringing more agility, safety, and effi ciency to our 
work processes thus ensuring greater product 
quality.

Image before the Covid-19 pandemic.

3D Printers in Manufacturing
In line with Nissan Intelligent Mobility, we invest 
in new technologies to bring improvements to 
the production process as well. Since 2019, the 
Resende Industrial Complex has been using 
3D printers to manufacture parts to increase 
productivity and bring more safety and economy 
to the assembly line. Among the various parts 
designed and printed inside the factory, is a 
template to fi x the SUV engine to the bodywork 
and the jig, a metal template to prevent damage 
to the paintwork when installing the lock on the 
vehicle doors.

Nissan Kicks 2020
Like the LEAF, the new Nissan Kicks has 
expanded the integration of the Nissan 
Intelligent Mobility concept. The vehicle 
is equipped with the Nissan Intelligent 
Safety Shield, which includes 360° Vision 
with Intelligent Camera System and 
Intelligent Chassis Control. The latter 
brings together the Intelligent Curve 
Control, the Intelligent Body Stabilizer, 
and the Intelligent Engine Brake Control, 
which act on the suspension, brakes, and 
also on stability.

Virtual reality in security training
A virtual reality simulator was the tool adopted 
to teach some of the unit’s main safety rules 
to employees at the Resende plant. Developed 
through the Sesi Senai Innovation Public Notice, the 
equipment simulates a real situation in the printing 
environment. The employee who participates in 
the training may experience situations related to 
pedestrian circulation rules at the factory, work at 
heights, activities involving electricity, equipment 
blocking, activities with chemical and fl ammable 
products, and work in confi ned spaces.

Digital interaction with the customer
To transform the customer experience with the 
brand, we have assembled a consumer-oriented 
Innovation team, integrated with the Marketing 
and Sales area, with two functions: “Innovation, 
Processes, and Systems’’ and “New Businesses”. 
The fi rst focuses on the development of new 
digital solutions and brand processes, in addition 
to the complete integration of solutions available 
to Nissan customers and dealerships, which have 
digital processes for sales of vehicles and parts, test 
drive scheduling, virtual service, and digital vehicle 
manuals. The objective of “New Businesses” is to 
evaluate and develop future mobility opportunities in 
the country and new partnerships. Learn more about 
the topic in chapter 5 – Customer Satisfaction.
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Intelligent
urban mobility

Nissan Intelligent Mobility
Nissan’s vision on the
evolution of mobility
Bringing people and communities together 
around the mobility of the future is part of 
Nissan’s history. A crucial factor for the quality 
of life in large Brazilian cities, the evolution 
of urban mobility also represents a challenge 
related to the energy matrix and the reduction 
of GHG emissions (greenhouse gases) and 
pollution. Our challenging spirit and innovative 
mindset, combined with a commitment to 
sustainability, strengthen our determination to 
contribute to the development of sustainable 
mobility through the offering of electric 
vehicles, intelligent autonomous driving, and 
other technologies.

Nissan Intelligent Mobility is our vision to 
transform the way cars are driven, propelled, 
and integrated into society – intelligent cars 
that can communicate, learn, predict, and 
protect. It comprises a set of integrated 
technologies designed to increase safety, 
comfort, and control, connecting people to 

vehicles and to the world around them.

The Nissan Intelligent Mobility strategy rests 
on three pillars:

INTELLIGENT DRIVING | the driving 
experience
It brings together initiatives related to 
technologies that help drivers to expand their 
vision, senses, and safety while driving.

INTELLIGENT POWER | clean and 
effi cient driving
It refl ects Nissan’s pioneering approach to 
electric vehicles, making cleaner and quieter 
energy available to more and more people 
around the world.

INTELLIGENT INTEGRATION | vehicle-
person-infrastructure interaction
It refl ects Nissan’s Intelligent Integration effort 
to create cars that provide information and 
feedback to the driver and communicate with 
other cars.
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Electric mobility
Our electrifi cation project in Brazil goes 
beyond bringing the electric vehicle to the 
national market. It aims to develop a new 
culture of mobility in the country through 
actions and projects that encourage the 
use of vehicles and support the study of 
technology and related solutions to electric 
cars. In another step in this direction, 
Nissan has been providing LEAF to the 
rental company Movida since November 
2020. With the initiative, the two companies 
converge in their strategies to offer 
Brazilians the option of electric mobility, 
which is more intelligent and less polluting .

Supporting the expansion of 
electric mobility
We have constantly participated in 
forums and discussions with the Federal 
Government and civil society about the 
infrastructure to support the fl eet of electric 
cars in Brazil and the complete life cycle 
of these vehicles, including the disposal of 
batteries. Among the events promoted or 
supported by Nissan do Brasil in 2019 and 
2020 are

• Nissan Electric Café, at the 
Autodromo de Interlagos, in São Paulo, 
an innovative regional initiative of 
the brand to promote the potential of 
electric mobility;

• Seminar on Transport, Urban Mobility, 
and Decarbonization of Cities, in Brasília, 
promoted by the Embassy of Portugal;

• 4th edition of São Paulo Electric Mobility 
Day, an event that aims to raise public 
awareness of the need to adopt new mobility 
practices in favor of the environment;

• Safe and Citizen Mobility Debate – 
Challenges for the construction of 
intelligent and sustainable cities, 
promoted by the Nissan Institute at LEAF 
House in São Paulo;

• Debates on the future of mobility at the São 
Paulo Design Week.

LEAF “Intelligent Mobility”
In addition to inaugurating the mass-market 
electric car segment, the Nissan LEAF was the 
fi rst electric car to surpass the 500,000-unit 
mark worldwide and has been consolidating 
its position as a leader in the global transition 
to more sustainable mobility. Present in 
more than 50 countries, including Brazil, the 
100% electric vehicle is the icon of Nissan 
Intelligent Mobility, integrating the three pillars 
of the strategy, with advanced technologies 
for intelligent driving, performance, and 
connectivity. More than an emission-free 
electric vehicle, LEAF allows you to return 
energy to the grid or even power other devices 
due to the innovative Vehicle-to-Grid (V2G) 
technology.
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Nissan Energy
Research and development
Our Nissan Intelligent Mobility global vision includes 
Nissan Energy, a program that works to develop solutions 
aimed at the complete lifecycle of the electric car through 
partnerships with universities and institutions in the areas 
of energy and technology.

A second life for LEAF batteries
Due to the partnership between Nissan and Universidade 
Federal de Santa Catarina (UFSC - Federal University 
of Santa Catarina), the potential for reusing batteries of 
electric cars is being studied in Brazil. One of the projects 
that result from this approach tests the use of LEAF 
second-life batteries to store energy from light poles 
equipped with a photovoltaic solar panel. Five solar light 
poles with Nissan LEAF batteries began to light part of 
the patio of the Photovoltaic laboratory at UFSC – the 
Center for Research and Training in Solar Energy – in 
Florianópolis, Santa Catarina. They are powered by a 
combination of solar panels at the top and electric vehicle 
batteries at the base. The researched solutions seek the 
interaction of cars with the infrastructure of cities. This 
type of pole could bring energy to regions not served by 
the traditional electricity grid.

Bi-directional chargers for
electric vehicles

In 2019, Nissan joined the partnership with Parque 
Tecnológico de Itaipu (PTI - Itaipu Technological Complex) 
and Instituto de Tecnologia Aplicada e Inovação (ITAI - 
Institute of Applied Technology and Innovation) in the 

development of bidirectional chargers for electric 
vehicles, where cars function as a solution for sharing 
energy with the consumer’s home, commercial 
buildings, and the grid. In the bidirectional system, the 
electric vehicle, in addition to receiving the load, acts as 
an energy source. To study the impact of these systems 
on the electricity grid, the researchers use two Nissan 
LEAFs, an ideal model for the research, as it is capable 
of returning energy to the grid through the Vehicle-to-
Grid (V2G) system.

Use of bioethanol in electric mobility
Also in 2019, Nissan signed two partnerships to 
research the use of biofuel as an option for electric 
mobility: with Instituto de Pesquisas Energéticas e 
Nucleares (IPEN - Energy and Nuclear Research 
Institute) and Universidade Estadual de Campinas 
(UNICAMP - State University of Campinas). The 
initiative seeks to evaluate and enable different forms 
of power supply for electric vehicles, favoring the local 
energy matrix. IPEN’s collaboration takes place in the 
development of the fuel cell, which directly transforms 
energy from ethanol, a renewable and strategic fuel 
for the country, into electricity. The study conducted 
by Unicamp’s Laboratory of Genomics and BioEnergy 
comprised analyses, research, and the development of 
products and processes related to vehicle technologies 
and biofuels, as well as assessments of trends in the 
sugar-energy sector.

We are the fi rst company in the global automobile 
industry to develop a prototype vehicle powered by a 
Solid Oxide Fuel Cell (SOFC), which runs on electricity 
generated from the use of bioethanol. However, it 
is not a hybrid set as there is no combustion, but a 
power generator system that transforms the fuel 

into hydrogen in the cell through a chemical reaction 
to generate electricity. The system is clean, highly 
effi cient, and runs on pure ethanol or ethanol mixed 
with water. Its emissions are neutral and as clean as the 
atmosphere, as they are part of the natural carbon cycle 
absorbed by sugarcane cultivation..

The incentive to academic research
in mobility
Nissan has been encouraging research, knowledge 
transfer, and the development of a culture of electric 
mobility in Brazil. In this context, in the 19-20 biennium, 
four Nissan LEAFs were donated to Fundação de Apoio 
à Escola Técnica (FAETEC - Foundation of Support 
to the Technical School) of Rio de Janeiro for use in 
technical classes. A Nissan March vehicle adapted for 
learning by the employees of the RTC, the department 
responsible for training at the Nissan Industrial Complex, 
was delivered to Faculdade de Tecnologia (FAT - Faculty 
of Technology) of the Resende Campus of Universidade 
do Estado do Rio de Janeiro (UERJ - State University of 
Rio de Janeiro).
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Professional conduct 
The Code of Ethics
(GRI 102-16, 102-17)

Our internal culture and values   
relating to professional conduct 
are contained in the Nissan Latin 
America Code of Ethics, which 
underlies the ethical guidelines to be 
followed by all employees, suppliers, 
and dealerships. All Nissan 
professionals are committed to the 
principles of the Code of Ethics, and 
we demand the same values   and 
ethical principles from our business 
partners.

This document, which contains 
practical guidelines for ethical 
conduct, integrity, and respect, 
references its content to Nissan’s 
Global Code of Conduct, South 
America’s Regional Policies, and 
Nissan’s Global Policies related 
to compliance, actions against 
corruption and fraud, ethical 
behavior, and human rights.

Rapid technological advances are transforming 
the industrial sector as well as the global economy, 
making the challenges faced by companies 
increasingly complex. In addition to addressing the 
risks and opportunities associated with climate 
change, we must conduct our business considering 
the social-environmental impacts and society’s 
expectations, in conjunction with adopting the best 
corporate governance principles.

To be a sustainable company and deserve the trust 
of society and our stakeholders, Nissan is committed 
to ensuring a high level of transparency, with high 
ethical and compliance standards throughout the 
organization.

https://www.nissan.com.br/experiencia-
nissan/compliance-nissan.html

To consult the Code of Ethics and learn more 
about our Compliance program:

The code also includes Nissan Latin 
America’s Ethics and Conduct Booklet 
for Third Parties, especially aimed at 
business partners, and is available for 
consultation by all stakeholders on the 
company’s website.

Sustainability Report

Image before the Covid-19 pandemic.

PEACE, JUSTICE AND
STRONG INSTITUTIONS
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Compliance Program
(GRI 103-1, 103-2, 103-3: 205 - Anti-corruption)

In its management, Nissan prioritizes strict 
compliance with legislation and alignment with 
the company’s global positioning, policies, and 
procedures in all of our operations and activity levels, 
including employees, suppliers, and dealerships. 
We have a dedicated and autonomous compliance 
structure that reports directly to the Compliance 
Offi cer Americas and the Global Compliance Board.

Our Compliance Program is organized around six 
pillars:

All company operations are part of the Program 
and are evaluated by monitoring compliance 
indicators. The business metrics and objectives, 
which are presented to the South American 
Compliance Committee, include ethics and 
compliance indicators.

Digital system
In 2019, the implementation of the Compliance 
System started, with the digitalization of the 
processes for monitoring the offering and 
receiving of gifts and entertainment, relationships 
with public agents, sponsorships, and donations; 
management of confl icts of interest and 
ratifi cation of the Code of Ethics.

Manage the governance of 
the compliance program, 
the South American 
Compliance Committee, 
and  encourage the 
involvement of senior and 
middle leaders.

Maintain a global 
compliance risk 
management process 
linked to the business in 
the 13 compliance risk 
domains.

Manage the policy 
program by defi ning rules 
for creating, approving, 
enforcing, and maintaining 
Nissan policies.

Establish monitoring 
controls on key 
compliance risks, 
including third-party 
compliance.

Manage the complaints 
system and internal 
investigations.

Promote a culture of 
ethical conduct and 
integrity, campaigns, and 
training to disseminate 
and align the culture 
of compliance among 
employees, suppliers, and 
dealerships.

1

4

2

5

3

6

Governance 
and Leadership

Education
and Culture

Monitoring
and Testing

Speak Up and 
Investigations 

Policy 
Management

Risk 
Management
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Fighting corruption
and fraud
The integration of the local Due Diligence 
system, shared with Renault do Brasil 
within the scope of the Renault-Nissan-
Mitsubishi Alliance, reinforced the 
monitoring of business partners (suppliers 
and dealerships) to identify those who 
share Nissan’s values   and avoid deviations 
from compliance that may involve Nissan 
as co-responsible. All new suppliers locally 
contracted, or in the process of contract 
renewal, are evaluated by the system, which 
includes labor, environmental, human rights, 
and anti-corruption criteria. During the 
2019-2020 biennium, 192 non-productive 
suppliers were approved. The subject of 
global contracts, component suppliers are 
evaluated and monitored by the head offi ce.

Internally, we have adopted the Three Lines 
of Defense Model that allocates roles and 
responsibilities to identify, prevent, and 
remedy risks at all levels of the operation. 
Employees, who represent the fi rst line of 
defense, are responsible for ensuring that 
their scope of work complies with internal 
rules and legislation in each country in 
which we operate. Nissan encourages this 
audience to exercise their critical thinking 
and evaluate opportunities for improvement 
in processes and controls in their areas.

Speak Up - our
whistleblower channel
(GRI 102-17, 205-3)

We encourage our employees to report 
any misconduct and behavior to the 
leadership and we also provide Speak 
Up, a reporting channel developed 
to report, securely and confi dentially, 
activities that violate the law, ethics, 
policies, and Nissan procedures. In 2019 
and 2020, 255 and 204 manifestations 
were registered, respectively, throughout 
South America. The decrease in 
registrations in 2020 can be attributed 
to the suspension of activities, mainly 
at the Resende plant, due to sanitary 
restrictions resulting from the Covid-19 
pandemic. No cases of corruption 
involving Nissan employees were 
reported in the period between 2019 and 
2020.
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Communication and training
Engaging all teams
(GRI 205-2)

The involvement of all professionals is essential for our 
compliance model, which is based on employee participation. 
Since 2019, we have reached the goal of 100% of the target 
audience in training related to ethics and compliance issues. 
Announcements on anti-corruption policies and procedures 
were made to all members of the Executive Board, the 
highest governance body, and to 100% of managers in 
the management and leadership/coordination functions, 
responsible for sharing the information with their teams. 
Internal communication campaigns were also carried out 
with guidance on the subject for the entire company. All new 
employees, regardless of their hierarchical level, receive 
concepts of compliance and risk management during the 
Onboarding sessions.

Result of training in Governance and Compliance in the last 
three years:

Our engagement with society
(GRI 102-12, 102-13)

Nissan is a signatory of the Global Compact of the 
United Nations (UN) and is a member of the Advisory 
Council for Collective Actions against Corruption of 
the Global Compact Brazil chapter with the active 
participation of the Governance, Risk, and Compliance 
Department of Nissan South America, bringing our 

Every year, on December 9th, defi ned by the United 
Nations (UN) as the World Day for the Prevention of 
Corruption, we promote Ethics Day in all Nissan do 
Brasil units. The event is an opportunity for leaders 
to dialogue with their teams on topics related to 
integrity and also reinforce the importance of a 
preventive posture in the defi nition and execution of 
work processes.

Conducted trainings 2018 2019 2020
Code of ethics 94% 100% 100%

Confl ict of interests 92% 100% 100%

Export Compliance 100% 100%

Gifts and Entertainment 97% 100% 100%

Antitrust 97% 100% 100%

Information Security 95% 100% 100%

Delegation of Authority 93% 100% 100%

Anti-Corruption and Money Laundering 91% 100% 100%

Global Code of Conduct 91% 100% 100%

Ethics Day
contribution to the institution’s initiatives aimed 
at fi ghting corruption in the country.

We actively participate in industry associations:

• Anfavea – National Association of 
Automotive Vehicle Manufacturers;

• ABVE - Brazilian Association of Electric 
Vehicles;

• AEA - Brazilian Association of Automotive 
Engineering;

• SAE Brasil;
• CEB - Brazilian Business Coalition;
• FIRJAN – Federation of Industries of Rio 

de Janeiro;
• Sul Fluminense Automotive Cluster.

Image before the Covid-19 pandemic.



Supplier
management

Making our supply chain sustainable 
by conducting an ethically, socially, and 
environmentally responsible business is 
Nissan’s ongoing commitment. We share 
our values   with all suppliers, carefully 
listening  to and collaborating with 
them to ensure that we adopt the same 
principles of conduct and compliance 
that we establish for our employees.

Our Supply Chain

142 
suppliers
component

1.300 
suppliers
direct and indirect 

More than 60% of 
the turnover 
of components for the 
production of Nissan 
Kicks by local suppliers

50

(GRI 102-9)

RESEND INDUSTRIAL COMPLEX
Engines/Vehicles

DEALERSHIPS

Materials and Painting
Interior and exterior
Chassis and Print
Electrical Systems
Engine and Transmission

COMPONENTS

Direct Services
and Tooling
Materials and
Indirect Services

SUPPORT

Transport of
Vehicles

DISTRIBUTION
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SUSTAINABLE CITIES
AND COMMUNITIES

INDUSTRY, INNOVATION
AND INFRASTRUCTURE

DECENT WORK AND
ECONOMIC GROWTH
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Alliance Purchasing Organization
(GRI 103-1, 103-2, 103-3 – 308: Supplier Environmental 
Assessment; 414: Supplier Social Assessment)

Aiming at a more effi cient, competitive, and 
sustainable performance for the companies 
that comprise it, the Renault-Nissan-Mitsubishi 
Alliance has unifi ed purchasing activities in a 
single organization called the Alliance Purchasing 
Organization (APO), which incorporates the 
management of the entire global supply chain of 
the three companies. Transactions with suppliers 
are based on three core values: mutual respect 
(honoring commitments and responsibilities), 
transparency (being open, frank, and clear), and trust 
(working fairly, impartially, and professionally).

In our supplier selection processes, we include 
environmental, labor, and human rights criteria 
expressed in specifi c clauses of the supply contract, 
whose non-compliance may result in penalties, such 
as the exclusion of the supplier. Contracts signed 
since 2016 already contain clauses based on the 
new Code of Ethics and the compliance policy 
adopted by Nissan. The principles of contractual 
relations are established in a set of documents 
transmitted to suppliers:

• Renault-Nissan Purchasing Way – a 
guide that details the selection process and 
highlights the essential values   for the Renault-
Nissan-Mitsubishi Alliance: mutual respect, 
transparency, and trust.

• Renault-Nissan CSR Purchasing Guidelines –  
it summarizes the company’s demands on suppliers 
in terms of safety and quality, human rights, labor 
relations, environmental protection, compliance, and 
confi dentiality. All new parts suppliers must sign and 
deploy it with their suppliers.

• Nissan Green Purchasing Guidelines – it 
details the environmental guidelines of the CSR 
Purchasing Guidelines, in addition to including self-
diagnosis for substance management suppliers with 
environmental impact and related topics.

• Alliance New Product Quality Procedure
– a procedure that defi nes the quality standards 
required for the acquisition of parts based on 
the IATF16949 standard of quality management 
systems for suppliers in the automotive sector, 
published by the International Automotive Task 
Force (IATF).

• Internal standard RNES B00027 – adopted 
by the Alliance for component suppliers, prohibits 
more than 4,000 hazardous and concerning 
substances, including materials whose risk has not 
yet been proven by conclusive studies, expanding 
the list of the REACH regulation (European 
Union’s Registration, Evaluation, Authorization and 
Restriction of Chemicals), which prohibits the use 
of nearly 500 substances in the manufacture of 
parts and vehicles. An example of how the company 
applies the precautionary principle, aiming to 
preserve the health of its employees and customers. 
(GRI 102-11)

• Nissan Latin America Ethics and Conduct 
Booklet for Third Parties – guidance on the 
main guidelines for the relationship between 
Nissan and its business partners (suppliers, third 
parties, and dealerships), which defi nes how 
to act in the relationship with society and the 
principles that should guide their attitudes based 
on Nissan’s commitment to the high standards of 
ethics and sustainability.

The Renault-Nissan
Purchasing Way
Basics Alliance principles 
for purchasing

Nissan Green
Program 2022

Nissan Green
Purchasing
Guidelines

Renault-Nissan
CSR Guidelines
for Suppliers

Shared Values
with suppliers
(trust, respect,
transparency);
Supplier sourcing 
process;
Support for suppliers.

Compliance;
Safety and Quality;
Human Rights
and Labor;
Environment;
Information Disclosure.

Compliance with 
regulations and Nissan’s 
basic environmental
principles;
Establishment of
management system;
Management of
chemical substance.
Activities to reduce 
environmental load;
Completion of surveys
on CO2 emissions,
water use, other
environmental factors.

Midterm environmental 
action plan.
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Monitoring

Our suppliers are subject to 
periodic assessments through 
the Due Diligence platform. 
The system is applied to 
100% of new contracts and 
contract renewals to verify the 
existence of risks related to 
compliance (corruption, money 
laundering, unfair competition, 
environmental labor legislation 
and human rights, among others). 
Once the relevance is verifi ed, 
the purchasing teams or the 
responsible technical area can 
visit the company’s facilities to 
verify that they comply with the 
current legislation.

APO maintains an Environmental 
and Social Risk Mapping process 
by an independent third party 
(EcoVadis) for the Alliance’s 
largest suppliers in the world, 
which includes the signature of 
the CSR Purchasing Guidelines. 
The process will be followed by 
audits in the companies where 
relevant.

Local development
In addition to ensuring the economic 
feasibility and competitiveness 
of the projects, one of the main 
goals of APO is the prioritization 
of local contracts, contributing to 
the generation of employment 
and the development of the 
country, in addition to reducing the 
environmental impact of transporting 
parts. Nissan’s plant in Resende 
has 142 direct suppliers of vehicle 
components and has an industrial 
complex with local auto parts 
suppliers. Considering the main 
model produced*, the Nissan Kicks, 

*In 2021, with the interruption of 
production of the Versa V-Drive, 

Nissan Kicks became Nissan’s 
only Brazilian model.

“Most Competitive Brazilian Tooling”
Nissan supports the program launched in 2019 by the 
Technological Research Institute (IPT) and by the Research 
Development Foundation (Fundep), to strengthen the national 
automotive industry’s tool chain. The main objective is to 
solve the diffi culties of companies with low productivity and 
technological delay, with a view to a more competitive industry 
in national and international markets. The project, which involves 
several educational and research institutions, technology parks 
and representative entities, is part of Rota 2030, a federal 
program created in 2018 to encourage investment and the 
strengthening of Brazilian companies in the automotive sector, 
through measurable goals.

we increased by 5% the volume of 
business with local suppliers between 
the years 2019 and 2020.

Also within the scope of local 
development, our purchasing team 
has been working together with the 
engineering area in the approval of 
local suppliers of recycled raw material 
for the manufacture of parts.

(GRI 308-1, 414-1)
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Our social contribution policy 
is aimed at generating value 
for a cleaner, safer, and more 
inclusive society, where everyone 
has equal opportunities. We 
believe it is essential for the 
company to play an active role 
as a member of the community, 
contributing with solutions to 
local challenges and committing 
to the development of the region 
in which we operate. It is part 
of Nissan do Brasil’s strategy 
to act based on social and 
environmental responsibility in 
the communities, which produces 

2019 - 2020

More than 
121 mil
people 
have been 
benefi ted

Inova-San youth
entrepreneurship project

R$ 3,6 
million
invested

Local hiring (South 
Region of Rio de Janeiro)

2019
74% 

2020
69% 

direct positive impacts 
on our reputation, on the 
satisfaction and involvement 
of our employees, and on the 
attraction of new talents.

We prioritize local hiring at 
the Resende plant, our largest 
operation, and we participate 
in promoting the development 
of the region by contributing 
to the municipal revenue.

Since 2013, Nissan’s social action strategy 
in Brazil has been centered on the Nissan 
Institute, our social responsibility branch. 
In line with the Nissan Sustainability 2022 
global sustainability and corporate social 
responsibility plan, the Nissan Institute 
elected the cause “Education for Citizenship” 
because it believes that education is the 
main tool for building a sustainable future. 
Through private social investment, we operate 
in the regions of Brazil where the company is 
present; our projects have already benefi ted 
more than 121 thousand people in the cities 
of Rio de Janeiro (RJ), Resende (RJ), São 
Paulo (SP), and São José dos Pinhais (PR). 
Based on the basic premise of education, 
which permeates the Institute’s entire 
operations, our actions extend to two more 
axes, environment and mobility, related to life 
in society and to Nissan’s activity.

Enriching people’s 
lives through social 

transformation.

https://www.institutonissan.org.br/
Learn more about the Nissan Institute:

(GRI 103-1; 103-2; 103-3: 413 - Local Communities, 413-1)

Sustainability Report

CLIMATE
ACTION

RESPONSIBLE CONSUMPTION
AND PRODUCTION

SUSTAINABLE CITIES
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Own projects in the
region of Resende
(GRI 413-1)

Strengthened by the learning and experience 
acquired during 6 years of work supporting 
projects from other institutions, in 2019 we took an 
important step to expand our contribution to society. 
After a cycle of conversations in which we shared 
experiences and practices with other business 
institutes, we developed three projects of our own, 
all focused on education and covering different age 
groups, from basic to university education. Based 
on the listening and understanding of the social 
challenges of the South of the Rio de Janeiro state, 
Inova-san, Rota Sustentável, and Escola Verde 
emerged, aimed at audiences in this region, where 
the Nissan plant is located.

Inova-San

1.500 
students 
university and 
technical level

More than 30 
educational 
institutions 
19 cities in the 
south of Rio de 
Janeiro state42 selected 

projects

A program about entrepreneurial education and 
open innovation promoted by the Nissan Institute 
in partnership with the local innovation community 
Rio Sul Valley. Aimed at university students and 
students from technical schools in the South 
region of Rio de Janeiro, Inova-San encourages 
multidisciplinarity and young entrepreneurship, 
in an environment of technology, collaboration, 
and content, to solve real problems in the cities 
near the Nissan plant in Resende (RJ). In 2019, 
the year of its launch, Inova-San received the 
Aberje (Associação Brasileira de Comunicação 
Empresarial - Brazilian Association of Business 
Communication) award in the Society category 
in the regional stage for publicizing the launch to 
stakeholders.

In the fi rst two editions, in 2019 and 2020, the 
program challenged participants to develop 
solutions related to the themes of Environment, 
Intelligent Mobility, Social Business, and Health, 
supporting them in the development of their 
ideas. During the stages of the program, they 

had the opportunity to participate in enriching activities 
and experiences, such as the online learning trail that 
deals with topics such as ideation techniques and 
other entrepreneurial content, the debate of ideas with 
experts, visits to the Nissan plant, and personalized 
mentoring programs.

Inova-San engages the voluntary participation of 
students, professors, market professionals, and Nissan 
employees in the acceleration process, in addition to the 
company’s interns, program graduates, and students, 
who are invited to voluntarily act as ambassadors for 
the project. The 10 best ambassadors of 2020 received 
training for the development of soft skills aimed at the 
job market. In 2019, the approach to universities in the 
context of the project resulted in technical cooperation 
agreements between some institutions and Nissan 
to promote research and development related to the 
company’s business.

https://inovasan.com.br/
Learn more about Inova-San:
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Sustainable Route
During a playful visit to the sustainable points of Nissan’s 
plant in the form of a treasure hunt, young students from 
local municipal schools, aged 11 to 15, follow a quiz with 
questions that encourage them to identify the sustainable 
points of each area of   the plant marked on a map. For 
each correct answer, the team is awarded a piece of a 
giant puzzle that will be assembled by the students at the 
end of the visit.

Bringing together the three sustainability pillars – 
environmental, economic, and social – Rota Sustentável 
seeks to bring Nissan closer to the community in which it 
operates, positioning the company as an important ally in 
the construction of sustainable territorial development.

Escola Verde
An initiative developed in partnership with the Mokiti 
Okada Foundation, Escola Verde aims to encourage 
a more fl exible method of teaching and learning, 

Institutions supported
in 2019-2020
(GRI 413-1)

We believe that networking is the best path to 
a lasting social transformation on a larger scale. 
Thus, through public notice, we selected strategic 
projects aligned with the Nissan Institute’s 
purpose and action axes, with high potential to 
generate impact in the communities where they 
are implemented, to receive fi nancial support and 
the voluntary engagement of our employees. In 
the 2019-2020 biennium, we carried out local 
development programs in 100% of Nissan do 
Brasil’s operations.

Instituto Ekloos | Meetup Impacto

A network of people and organizations that 
promotes social impact in the state of Rio de 
Janeiro. During monthly face-to-face meetings, 
representatives of civil society organizations, 
institutes, foundations, areas of corporate 
social responsibility, social entrepreneurs, and 
other people working in the segment were 
able to create or deepen their ties, be inspired 
by sharing actions and good practices, and 
establish partnerships for joint activities. The 
Nissan Institute supported the creation of Meetup 
Impacto through the dissemination of its initiatives 
and the recommendation and facilitation for 
building contact with other organizations that also 
participated, bringing their experiences.

emphasizing the importance of environmental education 
based on sustainability concepts. The project also seeks 
to involve the family and community in environmental 
issues, helping to raise awareness beyond the school 
context..

Escola Verde goals
• Training of teachers and employees to promote 

environmental education playfully from different 
areas of learning (interdisciplinarity);

• Environmental awareness in the community 
in which the school is located involve students, 
teachers, employees, and also those responsible for 
students and the community as a whole;

• Development of students’ personal, social, 
and emotional qualities for the formation of 
responsible citizens and ecologically balanced and 
sustainable society.
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Education Axis
Fundação Gol de Letra
Programa Juventude e Oportunidade 
Rio de Janeiro

Training action for young people in the neighborhood 
of Caju (Rio’s port area), guided by comprehensive 
education which operates in three focal lines: 
qualifi cation for the world of work, access to 
university, and personal development of the 
participants. The project offers eight qualifi cation 
courses: Administrative Assistant, Computer 
Operator, Port Logistics Assistant, Production Line 
Feeder, Low Voltage Electrician Installer, Painting, 
Bodywork, and Automotive Electrician in partnership 
with Sistema S and Firjan.

Redes da Maré
Mulheres da Maré 
Rio de Janeiro

Project for insertion and maintenance in 
the labor market for women from the Maré 
community which seeks to strengthen the 
professional and existential trajectories of 
the residents. A comprehensive professional 
education program for women, with courses 
in Gastronomy and Hairdressing Assistant 
inserted in the local social and economic 
context and capable of facing the multiple 
barriers imposed on them and promoting 
articulation with the economic dynamics of 
the territory.

Intelligent Mobility Axis
Associação Um Litro de Luz
Rio de Luz 
Rio de Janeiro

It brings lighting to economically and socially 
vulnerable places with precarious access 
to public lighting. Simple, affordable, and 
sustainable, the solution used is the Moser 
Lamp, which uses plastic bottles, solar panels, 
LED lamps, among other materials. In addition 
to lighting, the project carries out a work of 
community engagement, a sense of collectivity, 
and environmental awareness, especially about 
clean energy.
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Environment Axis
Fundação Mokiti Okada
BM + Ecológico e Sustentável
Barra Mansa

It promotes the training of small agroecological 
producers in the Paraíba Valley, environmental 
recovery and preservation, and local social 
and economic development. The project also 
contributes to the reduction of CO2 emissions 
by reducing the use of chemical fertilizer and 
agricultural defensives, the regeneration of 
springs in the region, and the implementation 
of environmental education at the Bartolomeu 
Anacleto municipal school, which serves the 
children of producers.

http://www.institutonissan.org.br/projetos 
Learn more about our projects:

Biomob Soluções Digitais
Brasil Acessível
Rio de Janeiro, São Paulo e Resende

Designed to favor the inclusion of people 
with reduced mobility, it provides the free 
Biomob app, which allows you to locate 
and evaluate nearby places that offer 
the necessary accessibility requirements, 
including commercial and service 
establishments, among others.

Instituto Ver e Viver
Como você vê o mundo?
Rio de Janeiro, São Paulo e São José 
dos Pinhais

Project in partnership with Instituto Ver e 
Viver, from Grupo Essilor, the initiative aims 
to promote the visual health of children, 
adolescents, and professional drivers. 
Because we understand that low sight is a 
factor that compromises education, quality 
of life, and safe mobility, in addition to the 
visual acuity test, lenses and frames are also 
donated, integrating the Diniz Social project, 
by Óticas Diniz, into the action.
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Value Volunteer
Engaging employees from all company units is 
one of the Nissan Institute’s premises. Therefore, 
we have the Value Volunteer Program, open to our 
employees, including third parties, interns, and family 
members. Volunteers act as ambassadors who help 
to share our values   inside and outside the company 
through educational, cultural, social activities, 
donation campaigns, and joint efforts. We believe in 
the transforming potential of volunteering to build 
a relationship of partnership and proximity with the 
community surrounding our operations and promote 
local development.

Nissan do Brasil
Supporting society 
through sport
Nissan 2.0 Team
In 2012, to value sport and diversity, we 
created Team Nissan, which mixes athletes 
at different stages of their careers, from 
well-established names to young prospects. 
The group was created on the occasion 
of Nissan’s sponsorship of the Rio 2016 
Olympic and Paralympic Games and 
renewed in 2017, after the end of the games, 
reinforcing Nissan’s commitment to the 

2019 - 2020

49
actions

1.440 food 
baskets 
distributed
during the pandemic

287 volunteers
Nissan Employee

 https://voluntariodevalor.v2v.net/pt-br

Learn more about the Value Volunteer program:

theme and to athletes. Formed by 11 
athletes from nine sports and by mentor 
Clodoaldo Silva, sports legend with 14 
medals in Paralympic Games, Team Nissan 
2.0 reaffi rms one of the main pillars of the 
company, which is diversity. The team is 
divided into six Olympic and six Paralympic 
athletes – including the mentor –, six men 
and six women. Since 2017, Team Nissan 
athletes have won 175 international 
medals. There were 94 golds, 43 silvers, 
and 38 bronzes.

* All images in this chapter are 
before the Covid-19 pandemic.
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Environmental
management

Our environmental 
management
In 2002, Nissan globally launched the Nissan 
Green Program (NGP), which determines the 
company’s long-term vision for the mitigation 
of environmental impacts throughout the 
product’s life cycle, with goals that are 
renewed every four years. Launched in 2017, 
NGP 2022 (valid from 2018 to 2022), elects 
four essential environmental themes for 
the company: climate change, dependence 
on natural resources, air quality, and water 
scarcity.

For our Brazilian operation, the materiality 
defi nition process carried out in 2019 
identifi ed three relevant themes that guide 
our contribution to the NGP 2022 global 
environmental program: waste management, 
emissions management, and product eco-
effi ciency.

We adopt the Environmental Management 
System, in accordance to ISO 14001 
standard, and internally disclose the 
Corporate Environmental Procedure, 
applicable to all areas and which must be 
followed by our employees and service 
providers at all Nissan units in Brazil to 
guide actions related to the environment 
and ensure that activities are carried out in 
accordance with established environmental 
principles and guidelines. Environmental 
management and its results are monitored 
by the Resende Plant Management through 
monthly meetings. Internal and external 
audits related to ISO 14001 are also carried 
out to verify compliance with environmental 
requirements, license conditions, and 
applicable legal requirements.
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Reuse of water
In 2020, we implemented the industrial water reuse 
system, which recovers the waste resulting from 
the reverse osmosis process of water destined for 
painting. Reverse osmosis is a water purifi cation 
process that eliminates salinity, but discards around 
25% of the initial volume. With the implementation 
of the reuse, the waste previously discarded began 
to be used by the utility system, which supplies the 
plant, reducing total water consumption as well as 
the disposal of effl uents. The initiative allowed for 
a 12% reduction in the factory’s total consumption 
by recovering around 22,000 m3 of water per year 
that would be disposed of in the treatment system of 
the Industrial Complex of Águas do Brasil, a volume 
which is suffi cient to supply 555 homes for a year 
in the state of São Paulo according to data from 
Sabesp. The next step is the implementation of the 
rainwater harvesting project to further reduce the 
consumption of treated water, scheduled for 2023.

Certifi cation
During the 2019-2020 period, Nissan’s plant in 
Resende received the recertifi cation of the ISO 9001 
standard for Quality Management and maintenance 
of the ISO 14001 standard for Environmental 
Management and OSHAS 18001 (current ISO 
45001) for Occupational Health and Safety 
Management, in addition to passing the audits of 
Legal Requirements and 056 R3 Directive of INEA.

In 2019, simulations of environmental  emergencies 
were also carried out to check the procedures.

Sustainable factory
Our plant in Resende (RJ) was conceived with a vision of 
sustainability since its construction. We can highlight some 
sustainable practices such as the use of natural light in the 
facilities, the maintenance of the green belt with projects to 
recover degraded areas and reforestation, water reuse projects, 
and environmental control systems, to name a few examples.

In 2020, we continued the project to recover and reforest 
the margins of Lagoa da Turfeira to the Paraíba do Sul River 
channel with the planting of native species from the Atlantic 
Forest to recover degraded areas within the perimeter of our 
industrial complex. We also carry out annual environmental 
awareness actions with the internal public with the distribution 
of seedlings.

Industrial water 
reuse project
22,000 m³/year
of reused water
| 12% of total
consumption

ISO 14001
certifi cation
Resende Plant
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Waste management:
rethink, refuse, 
reduce, reuse, recycle

Nissan actively promotes 
measures based on the 
5R approach in production 
processes, whenever possible, to 
minimize waste generation and 
maximize recycling effi ciency 
through the selective collection 
and reuse of materials.

Zero Waste 
Award 2019
For the Zero Waste 
Program

Zero Waste 
Program
Internal public 
awareness about 
the selective 
collection, 
reduction, and 
recycling of waste

Zero Landfi ll
Zero waste sent
to the landfi ll

Monitoring and control
(103-1; 103-2; 103-3 - 306: Waste, 306-2)

Waste Management is the responsibility 
of the Environment team, which controls 
the stages of segregation, classifi cation, 
handling, storage, transport, and fi nal 
destination. Operational management is 
ensured by third parties and, to ensure 
proper fi nal destination for the waste that is 
disposed of, in compliance with the law, we 
meet the applicable legal requirements and 
work only with approved companies.

The waste generated by the activities 
carried out on the premises of the Resende 
industrial complex is monitored through the 
daily collection, processing and temporary 
storage at the Waste Center, weighing 
of cargo for fi nal disposal, issuance of 

invoices, and the Waste Manifest (WM) 
directly online on the INEA Environmental 
Agency website. These volumes are 
consolidated and reported every week for 
analysis and control by the Environment 
area.

All stages of the process are constantly 
verifi ed and monitored through internal 
and external audits, operational controls, 
and indicators documented in the monthly 
accountability. Our environmental indicators 
and targets are monitored by the Plant 
Board and the head offi ce in Japan in 
monthly meetings to present the results.
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To achieve this goal, our Environment team 
has been working since 2017 with a focus on 
improving internal processes for sorting and 
storage, reducing the volume of discarded waste, 
and new destinations for disposal, prioritizing 
reduction, reuse, and recycling, in addition to the 
implementation of operational changes to make the 
new form of management viable.

Several partnerships were established with new 
suppliers and waste receivers for recycling and 
reusing materials previously sent to the landfi ll. An 
example is common waste, which is now destined 
for co-processing as a result of the development 
of an effi cient process with a partner supplier. 
In addition to the new destination, we obtained 
a reduction of more than 60% in the volume of 
this waste, an outcome of the intense internal 
awareness campaign within the scope of the Zero 
Waste program.

Zero Waste Program
Shared responsibility
The Zero Waste program, carried out throughout the 
2019-2020 period, sought to engage all workers in 
the complex, including third parties and suppliers, 
through various actions. The program is an initiative 

Zero Landfi ll
In November 2020, the industrial complex in Resende 
reached the goal of Zero Landfi ll durably and 
permanently, with 100% of waste correctly disposed 
of, without the need to be sent to a landfi ll. The 
positive impacts of this achievement are refl ected in 
soil protection, reduced use of natural resources, and 
reduced emissions in landfi lls.

Dealerships
Ensuring sustainable operations throughout the 
chain means promoting good practices with our 
dealerships as well, a challenge that is magnifi ed 
by its capillarity: there are 179 points across the 
country. Therefore, we make the Sustainability 
Manual available to Nissan Dealerships as a guide 
to good practices so that all units can insert social 
and environmental value into their activity, notable 
guidelines for responsible waste management.

to guide people to change their current practices 
and inspire more conscious choices.

To encourage reuse, discarded materials that 
could be reused by other areas in their activities 
were separated and disclosed internally, and 
part of the packaging began to be reused by the 
parts warehouse. In addition, the Zero Waste 
program encouraged selective collection through 
educational labels on all waste collectors.

Zero Waste Award
Nissan’s Zero Waste program was acknowledged 
as the best project of the year by the 2019 Zero 
Waste Award in the Industry category. Promoted 
by the NGO Route Brasil and the Instituto Lixo 
Zero Brasil, the award recognizes initiatives that 
cooperate with the zero waste chain throughout 
Brazil.

Impact of the Covid-19 pandemic
In 2020, due to the prolonged shutdown of the 
plant and the interruption of a production shift as 
a result of the outbreak of the Covid-19 pandemic, 
we recorded a signifi cant reduction in waste 
generation, in addition to the results obtained 
by the effi ciency actions adopted in the period. 
However, new types of contaminated waste 
required separation and treatment measures for 
correct disposal, in this case co-processing.
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Waste and 
destination - 
period 2019 

and 2020
(ton)

(GRI 306-3) Material Source Destination 2019 2020
Metall ic Vehicle and Engine Manufacturing Recycling 11.095,18 5.821,76

Cardboard Packaging set Recycling 1.603,72 764,28

Plastic (hard and fi lm) Packaging sets and rejected parts Recycling 501,40 266,00

Wood Pallets and wood scraps Recycling 619,35 256,89

Ink sludge Painting process Co-processing 334,00 179,57

Contaminated 
miscellaneous Productive processes Co-processing 241,82 155,53

Organic waste Waste generated in restaurants Composting 219,08 128,56

Cans/drums Productive processes Recycling 41,60 43,11

Rubble Civi l  construction waste Recycling 55,15 39,23

Sealants Painting process Co-processing 19,72 34,72

Organic solvent Painting process Recycling 45,85 32,05

Water with oi l Productive processes Co-processing 42,94 30,25

Water based solvent Painting process Co-processing 40,33 27,06

Sil ica Packaging Co-processing 65,90 26,29

Common garbage Internal processes and administrative areas Landfi l l/co-processing 60,16 24,14

Rubber/tires Scrap/ Internal Processes Recycling 33,58 18,84

Thinner/ink Cleaning process Recycling 0,00 18,57

Polystyrene Packaging Recycling 30,10 11,58

Disposable cups Water and coffee cups Recycling 12,53 7,85

Phosphate sludge Painting process Co-processing 18,58 6,38

Used oil Maintenance of industrial equipment and accumulated leftovers Re-refining 8,39 5,65

Batteries Rejected or destroyed vehicle parts

Reverse logistics – 
dismantled and reused by 
the manufacturer in the 
production of new batteries.

2,40 2,34

Glass Rejected or destroyed vehicle parts Recycling 6,85 1,70

Lamps Lighting in general Recycling 0,71 0,48

Electronic waste Internal processes (electronic) Recycling 3,23 0,02

Medical waste Medical cl inic Incineration 0,04 0,02

Glass wool Painting process Co-processing - -

TOTAL 15.102,61 7.902,87

Waste management: rethink, refuse, reduce, reuse, recycle
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Waste not destined for fi nal disposal (tons)

Waste destined for fi nal disposal (tons)

(GRI 306-4)

(GRI 306-5)

2017 2018 2019 2020

Hazardous

Recycling within the organization - -     -     -

Recycling outside the organization 49,0 95,2    57,4     59,1

Non-hazardous

Recycling within the organization - -     -    -

Recycling outside the organization 10.338,3 15.282,6    14.002,7    7.231,3

Composting within the organization - -     -   -

Composting outside the organization 216,1 282.8     219,1    128,6

Total 10.603,4 15.660,6     14.279,1    7.418,9

2017 2018 2019 2020

Hazardous

Incineration without energy recovery within the organization - -     -     -

Incineration without energy recovery outside the organization - -    0,04     0,02

Incineration with energy recovery within the organization - -    -    -

Non-hazardous

Incineration with energy recovery outside the organization 483,0 830,6    763,3    459,8

Incineration with energy recovery within the organization (co-processing) - -     -   -

Incineration with energy recovery outside the organization (co-processing) - -    -   3,3

Containment in landfi ll outside the organization 181,9 152,7     60,2    20,8

Total 664,8 983,3     823,5    484,0
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Emissions
management

The Nissan Green Program (NGP) 2022 
sets out Nissan’s commitment to achieving 
carbon neutrality by 2050 and the global 
reduction target of 36% of CO2 emissions 
per vehicle produced, based on the year 
2005. By 2020, the reduction index 
registered by the company concerning 
the base year was 29.7% in its worldwide 
operation.

In Brazil, we contribute to the fulfi llment 
of these commitments each year through 
initiatives by the Environment and 
Maintenance and Utility teams, aimed 
at improving the emission rates at the 
Resende plant. We implement strict control 
standards to reduce the amount of air 
pollutants emitted during the operation, 
having as a parameter the global standards 
for air pollution control established 
by Nissan, aiming to reduce GHG 
(greenhouse gases) and VOC (volatile 
organic compounds) emissions at levels 
lower than required by local regulations. In 
2020, we registered the lowest emission 
rate per vehicle produced among all Nissan 
factories in the world.

0.6 ton CO2
per vehicle 
produced
Lowest index of 
Nissan in the world

Electric
energy
-12,7%

Natural gas 
-15,7%
Reduction of 
consumption in 
energy effi ciency 
projects

Cleaner paint
In Resende, the painting line uses a 
sustainable and innovative automated 
system called 3 Wet, which makes the 
process shorter and reduces energy 
consumption, the main source of emissions. 
Water-based paint, which limits volatile 
organic compound (VOC)* emissions to 
less than 20 grams per square meter 
of painted surface, helps to reduce the 
amounts of these substances emitted in the 
paint line. As well as the use of cartridges 
by robots, which reduces the loss of ink 
and cleaning solvents, and the recycling of 
these solvents and other chemicals. This 
paint application technology, combined 
with the use of cartridges, exceeds 90% 
effi ciency, minimizing the loss of the 
contents of each cartridge. In conventional 
processes, this percentage is between 
60% and 70%.

In addition, the area has a Thermal 
Regenerative Oxidizer (TRO), environmental 
control equipment that burns greenhouse 
gases generated in the painting process, 
such as NOx (nitrogen oxides) and SOx 

(sulfur oxides), preventing them 
from being released into the 
atmosphere. The TRO removes 
VOC’s released by the process at 
a working temperature between 
700°C to 750°C.

In 2020, the TRO heat transfer 
system was implemented for the 
Sealing and Electrodeposition 
greenhouses, stages of the 
painting process, resulting in a 
reduction in the consumption of 
natural gas for heat generation 
and, consequently, reductions of 
more than 400 tons of CO2 per 
year.

* Volatile Organic Compounds 
(VOC) are chemical elements 
released as a result of vehicle 
production processes, particularly 
in paint, which quickly evaporate 
to become gaseous in the 
atmosphere.
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Energy effi ciency
The main source of emissions 
in Nissan’s production process 
is related to energy production 
and consumption. Therefore, we 
created the Energies Animation 
Committee, which brings together 
professionals from different areas, 
responsible for implementing 
actions to reduce costs and CO2
emissions. Among the committee’s 
main initiatives, the Resende Plant 
Energy Monitoring Project makes 
it possible to detect variations in 
consumption in the production 
process and identify opportunities 
for gains of effi ciency. Reported 
to the head offi ce in Japan as 
a benchmark for global good 
practices, the project encompasses 
the mapping of energy and natural 
gas consumption by equipment, 
change of parameters not reported 
to the cost control area, adjustment 
of the best start-up curve and 
shutdown of the equipment, 
heating curve, and monitoring of 
the passage of the car in stages 
of the assembly line, in addition to 
favoring the implementation of the 
Industry 4.0. With this initiative, we 
achieved a reduction in natural gas 
consumption of more than 200 
tons of CO2 per year.

Renewable-source 
electricity
Since 2019, the electricity supplied 
to the plant has been purchased 
in the free energy market 
with specifi cations in a 100% 
renewable-source contract from 
the hydroelectric power plant in 
Salto Santiago, Paraná. The next 
planned step is the certifi cation 
by the International REC Standard 
(I-REC), a global system that 
enables the trading of renewable 
energy certifi cates. Through its 
platform, companies can guarantee 
that the energy they consume 
comes from renewable sources 
and, therefore, is clean.

Impact of the Covid-19 
pandemic
Due to the prolonged shutdown of 
the plant and the interruption of a 
production shift in 2020, caused 
by the Covid-19 pandemic, we 
recorded a signifi cant reduction in 
the production-process emission 
rates, in addition to the results 
obtained by the effi ciency actions 
adopted in the period and by the 
landfi ll disposal from November 
2020.

1 The emissions monitored by the NBA cover the industrial unit in Resende (RJ) and consider all gases (CO2, CH4, N2O, HFCs, PFCs, 
SF6, NF3).

2017 2018 2019 2020
em toneladas de CO2 equivalentes

Fixed sources (natural gas, acetylene, diesel) 6.592,84 6.962,99     5.266,40      2.907,10

Mobile sources (own vehicles: cars and 
engines under test, internal circulation 
vehicles, external vehicles, forklifts)

198,09 378,89    2.087,70     1.269,55

Fugitive emissions (HFC leakage from 
refrigeration and air conditioning equipment; 
emissions from the use of fi re extinguishers 
or leakage from electrical equipment such 
as SF6)

589,19 583,16    456,74    254,71

Incineration with recovery
of energy outside the organization 483,0 830,6    763,3    459,8

Total Scope 1 7.380,11 7.925,04     7.812,82    4.411,45

Biogenic CO2 Emissions 91,28 93,01     446,428    264,71

Direct greenhouse gas emissions by source (Scope 1)¹
(GRI 305-1)

1 The emissions monitored by the NBA cover the industrial unit in Resende (RJ).
2 As of 2019, the NBA started to purchase electricity with specifi cations in a 100% renewable-source contract (Salto Santiago Power Plant).

2017 2018 2019 2020

em toneladas de CO2 equivalentes

Purchase of electricity, heating, refrigeration,
and steam for own consumption 684,59 456,04     0      0

Total Scope 22 684,59 456,04    0      0

Indirect greenhouse gas emissions by source (Scope 2)1
(GRI 305-2)



Product
eco-effi ciency

Air quality
According to the Organization for 
Economic Cooperation and Development 
(OECD), the world population is expected 
to exceed 9 billion by 2050 with about 
70% of the population concentrated in 
cities, making the air pollution in urban 
areas an even more urgent issue. As 
much as climate change and traffi c 
congestion, this is a challenge directly 
related to our activity, which mobilizes our 
efforts on two fronts:

Promoting the use of zero-emission 
vehicles - with a focus on electrifi cation 
as an effective alternative to reduce 
air pollution in urban areas, Nissan has 
globally pursued the development of 
eletrifi ed vehicles, such as the Nissan 
LEAF, which already has more than 500 
thousand units in circulation. As a leader 

in the segment, Nissan encourages 
zero-emission mobility and the 
development of infrastructure through 
partnerships with companies in the 
energy and industrial sectors, research 
institutions, and public authorities.

• Increasing the effi ciency 
of combustion engines, 
reducing emissions - to reduce 
automotive emissions, we seek 
to develop technologies to obtain 
better effi ciency from our internal 
combustion engines, which still 
account for most of the automotive 
market.
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Energy consumption (MJ/km)
Vehicle Engine Gearbox MJ/km

2019 - 2020

Nissan March

1.0 Manual 1,57

1.6 Manual 1,63

1.6 Automatic CVT 1,72

Nissan Versa

1.0 Manual 1,55

1.6 Manual 1,63

1.6 Automatic CVT 1,72

Nissan Kicks
1.6 Manual 1,82

1.6 Automatic CVT 1,78

Novo Versa
1.6 Manual 1,71

1.6 Automatic CVT 1,72

Frontier
2.3 Manual 2,79

2.3 Automatic AT7 2,77

Sentra 2.0 Automatic CVT 2,0

Leaf EV - 0,58

The values   are in accordance with the calculation methodology employed by the Brazilian Vehicle 
Labeling Program (PBEV - Programa Brasileiro de Etiquetagem Veicular). Our vehicles undergo tests 
and trials according to ABNT standards (NBR10312, NBR 6601, NBR 7024) and SAE J1634, provided 
for in the Brazilian legislation.

Reduction of vehicle 
emissions
Brazil has been implementing progressively 
strict targets for atmospheric emissions from 
motor vehicles, defi ned as a result of COP 21 
(21st Conference of the Parties of the United 
Nations Framework Convention on Climate 
Change) and expressed in programs that 
encourage automakers to improve the energy 
effi ciency of its engines. Our Research and 
Development team has been working together 
with Nissan Japan engineering team to ensure 
compliance with all regulations foreseen for 
2022 related to the Federal Government’s 
Rota 2030* and Proconve** (phase L7) 
programs, the new phase of reduction of 
atmospheric emissions of motor vehicles. 
We set our own goals with a wide margin of 
safety concerning the limits established by 
the program, respecting strict Nissan quality 
standards, which aim at the best performance 
with the lowest possible level of emissions.

Considering local legislation, programs to 
increase energy effi ciency, and the unique 
characteristics of the Brazilian market, such 
as the wide use of ethanol, Nissan develops 
exclusive engines for the Brazilian market.

* Rota 2030 - the federal 
program created in 2018 
to encourage investment 
and strengthen 
Brazilian companies in 
the automotive sector 
through measurable 
goals, development, 
and application of new 
technologies and tax 
benefi ts.

**Proconve (Programa 
de Controle da Poluição 
do Ar por Veículos 
Automotores - Motor 
Vehicle Air Pollution 
Control Program).
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(GRI 102-55)

GRI
Content Index

GRI Standards | Disclosure Página Explanation | Omission
ETHICS AND INTEGRITY

102-16 Values, principles, standards, and
norms of behavior 27, 46

102-17 Mechanisms for advice and concerns about ethics 46, 48

GOVERNANCE

102-18 Governance structure 17

102-20 Executive-level responsibility for economic, 
environmental, and social topics 17

STAKEHOLDER ENGAGEMENT

102-40 List of stakeholder groups 18

102-41 Collective bargaining agreements 24

102-42 Identifying and selecting stakeholders 5

102-43 Approach to stakeholder engagement 5

102-44 Key topics and concerns raised 6

REPORTING PRACTICE

102-45 Entities included in the consolidated
fi nancial statements

As a privately held 
company, Nissan do 
Brasil does not
publicly disclose its 
balance sheet.

GRI Standards | Disclosure Page Explanation | Omission

GRI 101: FOUNDATION 2016 Regarding the entire
content of this report

GRI 102:  GENERAL DISCLOSURES 2016

ORGANIZATIONAL PROFILE

102-1 Name of the organization 5, 17

102-2 Activities, brands, products, and services 14,15

102-3 Location of headquarters 14

102-4 Location of operations 14

102-5 Ownership and legal form 17

102-6 Markets served 14

102-7 Scale of the organization 14,15

102-8 Information on employees and other workers 29

102-9 Supply chain 50

102-10 Signifi cant changes to the organization and
its supply chain 15

102-11 Precautionary Principle or approach 51

102-12 External initiatives 49

102-13 Membership of associations 49

STRATEGY

102-14 Statement from senior decision-maker 3, 4
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GRI Standards | Disclosure Page Explanation | Omission

102-46 Defi ning report content and
topic Boundaries 6

102-47 List of material topics 6

102-48 Restatements of information There was no reformulation of information.

102-49 Changes in reporting There were no changes in reporting.

102-50 Reporting period 5

102-51 Date of most recent report
The Report that precedes this one refers to
the 2017-2018 biennium, published in 2019.
 Access the report here.

102-52 Reporting cycle 5

102-53 Contact point for questions
regarding the report 2

102-54 102-54 Claims of reporting in
accordance with the GRI Standards 5

102-55 GRI content index 70

102-56 External assurance This report has not been subject to
independent external verifi cation.

GRI 103: MANAGEMENT APPROACH 2016

103-1 Explanation of the material topic
and its Boundary 6 Referring to all economic, environmental,

and social indicators of this report.

(GRI 102-55)

GRI Standards | Disclosure Page Explanation | Omission

ECONOMIC TOPICS

GRI 205: ANTI-CORRUPTION 2016

103-1, 103-2, 103-3 Management Approach 47

205-2Communication and training about anti-corruption 
policies and procedures 49

205-3 Confi rmed incidents of corruption
and actions taken 48

ENVIRONMENTAL TOPICS

GRI 302: ENERGY 2016

103-1, 103-2, 103-3 Management Approach 66, 68

302-5 Reductions in energy requirements
of products and services 69

GRI 305: EMISSIONS 2016

103-1, 103-2, 103-3 Management Approach 66, 68

305-1 Direct (Scope 1) GHG emissions 67

305-2 Energy indirect (Scope 2) GHG emissions 67

GRI 306: WASTE 2020

103-1, 103-2, 103-3 Management Approach 62

306-3 Waste generated 64

306-4 Waste diverted from disposal 65

306-5 Waste directed to disposal 65

GRI
Content Index
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GRI Standards | Disclosure Page Explanation | Omission

404-1 Average hours of training per year per employee 23

404-3 Percentage of employees receiving regular performance
and career development reviews 21

GRI 405: DIVERSITY AND EQUAL OPPORTUNITY 2016

103-1, 103-2, 103-3 Management Approach 28

405-1 Diversity of governance bodies and employees 28, 31

GRI 413: LOCAL COMMUNITIES 2016

103-1, 103-2, 103-3 Management Approach 53

413-1 Operations with local community engagement, impact 
assessments, and development programs

53, 54, 
55

GRI 414: SUPPLIER SOCIAL ASSESSMENT 2016

103-1, 103-2, 103-3 Management Approach 51

414-1 New suppliers that were screened using social criteria 52

GRI 416: CUSTOMER HEALTH AND SAFETY 2016

103-1, 103-2, 103-3 Management Approach 35

416-1 Assessment of the health and safety impacts of
product and service categories 35

OWN INDICATORS

CUSTOMER SATISFACTION

NBA-1 SSI - Sales Satisfaction Index 37

NBA-2 CSI - Customer Satisfaction Index 37

(GRI 102-55)

GRI Standards | Disclosure Page Explanation | Omission

GRI 307: ENVIRONMENTAL COMPLIANCE 2016

103-1, 103-2, 103-3 Management Approach 60

307-1 Non-compliance with environmental laws
and regulations

Nissan do Brasil 
received two 
notifi cations referring 
to environmental non-
conformities in the 
period, one of which is 
already regularized and 
the other is in the fi nal 
stage of compliance 
with the CAT (Conduct 
Adjustment Term).

GRI 308: SUPPLIER ENVIRONMENTAL
ASSESSMENT 2016

103-1, 103-2, 103-3 Management Approach 51
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GRI
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